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Japan -an 
exporter's 
opportunity 


When  it's  a  mouth  ulcer  causing  the  pain 


with  her. 


Advise  her  to  use  Medijel.  Medijel  is  soft.  Soft  enough 
to  be  placed  right  on  the  point  of  pain.  The  local  anaesthetic, 
lignocaine  hydrochloride,  can  then  start  working 
immediately  -  whilst  emollient,  antibacterial  and  antifungal 
agents  help  promote  rapid  healing. 

By  the  time  she's  come  to  you  she's  probably  been 
suffering  for  some  time.  So  be  gentle  with  her.  Recommend 
soft,  effective  Medijel  and  you  can  promise  relief  in  less  than 
30  seconds. 

Medijel 

in  soft  pastilles  or  soothing  gel. 

from  Dendron  Ltd.,  94  Rickmansworth  Rd.,  Watford,  Herts, 
WD1  7JJ.Tel.  (0923)  29251 
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COMMENT 


Ernie  goes  West  (ons) 

It  is  hardly  surprising  that  some  of  the  independent 
chemist  customers  of  Branded  Goods  wholesaling 
services  have  reacted  to  the  rumours  of  a  Dixons 
takeover  (p24p)  with  dismayed  apprehension  and  a 
feeling  of  having  been  "let  down".  Over  the  past  few 
years  they  have  been  among  the  elite  of  chemists  who 
chose  to  meet  commercial  competition  head-on.  They 
have  been  backed  by  a  service  of  prices  on  OTC  lines 
not  bettered  by  any  wholesale  competitor  or  group. 

The  independents  of  Branded  Goods  have  prospered 
together  evolving  from  one  of  the  lowest  priced  of  the 
low  cost  distribution  service  to  the  symbol  group  backed 
by  Press  and  television  advertising  for  those  who  wish 
to  participate.  In  fact  the  group  seems  to  have  everything 
going  for  it,  including  a  compact  territory  and  an 
efficient  management  team  who  keep  in  close  personal 
contact  with  every  customer.  And  the  results  speak 
for  themselves.  As  C&D  learnt  from  manufacturers  with 
stands  at  the  recent  trade  show,  Branded  Goods 
customers  placed  consistently  higher  orders  than  those 
placed  by  customers  of  most  other  groups. 

Branded  Goods'  one  "soft"  spot  appeared  to  be  the 
lack  of  an  "ethical"  service  but  customers  we  have 
spoken  to  did  not  necessarily  see  that  as  a  weakness 
since  they  are  already  well  served  by  several  other 
wholesalers  (who  are  no  doubt  seeking  to  exploit  the 
current  uncertainties)  including  some  without  competing 
OTC  services.  Indeed  with  problems  being  created  for 
"ethical"  wholesalers  by  the  current  escalation  in  RPM 
erosion  an  established  and  profitable  OTC  service  seems 
to  be  a  safer  bet! 

The  people  involved  were  sure  that  the  service  offered 
to  Branded  Goods  customers  will  continue  to  expand 
but  it  is  no  longer  "independent  serving  independent" — 
formerly  a  proud  boast  of  the  group.  The  independent 
chemist  now  finds  that  his  wholesaler  is  owned  by  the 
owner  of  one  of  the  major  chain  chemists  (Westons) 
and  there  could  well  be  doubts  at  the  back  of  people's 
minds  about  the  future,  particularly  as  this  chain  is 
well  established  in  Birmingham  and  parts  of  the 
Potteries,  Branded  Goods'  own  home  territory.  As  if  to 
add  insult  to  injury  Westons  branches  will  actually  be 
using  the  group's  Enterprise  Ernie  (a  cartoon 
character)  which  has  hitherto  been  cultivated  as  the 
local  symbol  of  the  independent  chemist.  And  although 
Dixon's  have  denied  it,  independents  might  be  forgiven 
if  they  saw  a  grain  of  truth  in  the  Guardian  report  that 
Westons  hope  to  benefit  from  Branded  Goods'  buying 
strength. 

There  are  precedents — Macarthys'  ownership  of 
Savory  &  Moore  does  not  appear  to  have  harmed 
their  relationship  with  independents  either  as  "ethical" 
wholesalers  or  as  a  member  of  Numark.  However,  history 
tells  us  (C&D,  June  24, 1967,  p584)  that  S&M  were 
acquired  in  order  to  keep  the  chain  in  pharmaceutical 
hands  rather  than  from  motive  of  group  expansion. 

History  will  also  judge  the  Dixon  acquisition  of 
Branded  Goods,  and  the  questions  raised  by  the  latter's 
customers  may  be  premature  but  we  suspect  that  any 
future  group  will  have  to  fight  that  little  bit  harder  to 
carry  its  customers  along  new  paths;  somehow  a  little 
of  the  edge  has  been  lost  from  the  "fighting  back" 
spirit.  Independent  pharmacists  would  do  well  to 
consider  the  implications  carefully.  Pharmacy's  future 
could  be  moving  into  the  control  of  a  few  multiple 
chains.  Can  that  really  be  good  for  the  profession? 
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Chemists  worried 
about  acquisition 
of  Branded  Goods 


Midlands  retail  pharmacists  contacted 
by  C&D  this  week  were  apprehensive 
about  the  Dixons'  acquisition  of  Branded 
Goods  Wholesale  (Stoke-on-Trent)  Ltd. 
Dixons  Photographic  Ltd  also  own  the 
Barclays  wholesale  outlets  and  the  174- 
strong  Westons  Chemists  retail  chain 
which  produced  a  fall  in  profits  this  year 
(p270).  Most  pharmacists  seemed  to  be 
adopting  a  "wait  and  see"  attitude  but 
the  fears  expressed  concerned  the  loss  of 
personal  contact  if  Branded  Goods  and 
its  voluntary  trading  organisation.  Enter- 
prise, expanded  nationally,  and  the 
potential  threat  of  a  major  multiple 
competitor  joining  a  VTO  essentially 
for  private  pharmacies. 

Dixons  acquired  Branded  Goods  and 
its  subsidiary  DWB  (Enterprise 
Marketing)  Ltd  for  £650.000  satisfied  by 
the  issue  of  437.416  ordinary  lOp  shares 
in  Dixons.  Pretax  profits  of  Branded 
Goods  for  the  year  to  October  31,  1977, 
were  £84,377  and  turnover  was  £3.9 
million.  Net  assets  will  amount  to  not 
less  than  £350,000. 

In  his  explanatory  letter  to  Enterprise 
members.  Branded  Goods  managing 
director,  Mr  David  Ward-Best,  says 
Westons  will  be  joining  and  giving  full 
support  to  the  Enterprise  group  and 
concept,  and  will  be  abiding  by  all  the 
agreed  policies,  principles  and  member- 
ship rules.  Benefits  to  members  are  said 
to  be  the  availability  of  a  total  pres- 
cription service  from  the  Barclays  depot 
which  would  also  operate  a  high  fre- 
quency and  split  OTC  service.  Barclays 
have  not  been  dealing  in  OTCs  recently. 
Low  cost  distribution  will  remain  with 
the  Branded  Goods  depot. 

'Second  only  to  Boots' 

Mr  Ward-Best  expects  the  combining 
of  the  companies  to  provide  the  group 
with  a  buying  power  second  only  to 
Boots.  Enterprise  is  expected  to  develop 
nationally  at  a  controlled  rate  even- 
tually allowing  a  daily  national  tele- 
vision advertising  schedule.  Mr  Ward- 
Best  gives  his  assurance  in  his  letter 
that  he  and  his  staff  will  continue  to 
serve  members'  interests  and  that  the 
new  venture  would  help  members  move 
their  business  forward  into  the  1980s. 

Branded  Goods  restricts  Enterprise 
franchises  to  an  exclusive  }  mile  radius. 
All  Westons  outlets  would  eventually 
participate  in  the  Enterprise  scheme 
although  a  pilot  trial  will  be  held  in  the 
Stoke-on-Trent  area  from  September. 
Where  a  Westons  conflicts  with  an  ex- 
isting Enterprise  franchise  an  arrange- 
ment satisfactory  to  all  parties  would  be 
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agreed,  says  Mr  Ward-Best.  That 
arrangement  could  include  buying  out 
the  private  pharmacist,  assisting  him  to 
relocate,  removing  the  franchise,  or 
closure  of  the  Westons.  Westons  would 
be  adopting  the  Enterprise  corporate 
identity  as  part  of  the  experiment. 

A  report  in  the  Guardian  last  week 
stated  that  Westons  Chemists  would 
benefit  from  Branded  Goods'  buying 
strength — however  that  was  described 
as  "unrealistic"  by  a  Dixons  spokesman 
when  C&D  contacted  him. 

Enterprise  is  also  investigating  new 
services  for  its  members  which  it  has 
labelled  the  Pharm-assist  programme. 
The  services  would  include   legal  and 


Information  on 
fluoride  levels 

The  Department  of  Health  is  informing 
pharmacists,  dentists  and  doctors  of  local 
fluoride  concentrations  in  the  water 
supply  to  help  them  decide  the  dosage 
of  fluoride  supplements  for  children. 
Where  the  level  is  greater  than  0.2  mg 
per  litre,  dosage  of  sodium  fluoride 
should  be  modified  to  account  for  water 
level  and  age  of  child.  Tablets  should 
not  be  given  where  the  level  exceeds 
0.7  mg  per  litre.  The  regional  water 
authorities  would  provide  information  to 
area  pharmaceutical,  dental  and  medical 
officers  who  would  tell  practitioners. 

The  arrangements  have  been  decided 
because  sodium  fluoride  tablets  are  sub- 
ject to  Pharmacy  Only  supply  and  not 
Prescription  Only  following  amendment 
to  the  Prescription  Only  list  of  the  Medi- 
cines Act  Part  III  (last  week,  p209). 
Under  the  terms  of  their  licences  manu- 
facturers need  to  label  sodium'  fluoride 
tablets  with  advice  that  it  is  unnecessary 
to  take  them  in  areas  where  water  is 
fluoridated;  and  give  age-related  details 
of  dosage  with  advice  to  consult  doctor, 
dentist  or  pharmacist  before  administra- 
tion. Unless  child-resistant,  containers 
may  hold  no  more  than  100  2.2mg 
tablets. 

Medicines  campaign 
postponed  again 

The  "Respect  for  Medicines"  campaign, 
due  to  take  place  this  autumn,  has  been 
postponed  yet  again. 

A  spokesman  from  the  Health  Educa- 
tion Council,  who  are  organising  the 
campaign  in  consultation  with  the 
Pharmaceutical  Society,  said  the  cam- 


Enterprise  Ernie,  the  cartoon  character 
used  in  promotions 


professional  advice,  staff  training,  indus- 
trial relations  advice,  security  and 
accounting  services. 


paign  would  probably  take  place  in 
February  1979.  but  the  Society  was 
unable  to  confirm  details.  The  aim 
would  be  to  advise  the  public  on  the 
correct  use  and  storage  of  medicines. 
The  campaign  was  originally  planned 
for  last  April,  but  the  HEC  spokesman 
was  confident  that  it  would  definitely 
go  ahead  as  funds  had  been  allocated. 

The  Society  is  to  produce  three  more 
posters  on  the  "Medicines  with  respect" 
theme  early  next  year. 

Vets  offer  prompt 
payment  discount 

A  veterinary  practice  in  Canterbury, 
Kent,  is  offering  clients  a  10  per  cent 
discount  on  professional  services,  drugs 
and  equipment  provided  payment  is 
made  by  the  28th  of  the  month  follow- 
ing invoice. 

The  senior  partner  of  the  practice 
says  the  move  "is  in  response  to  re- 
quests from  a  number  of  clients".  A 
mailing  sheet  says  "If  you  wish  us  to 
stock  a  particular  animal  health  product,  j 
please  let  us  know".  Special  offers  in- 
clude: Anthelmintics,  clostridial  vaccines, 
anti-scour  and  vitamin  preparations, 
syringes,  needles,  wound  and  warble 
dressings,  louse  powder,  milk  substitutes, 
calving  and  lambing  tackle,  and 
thermometers.  A  local  agricultural  trader 
is  to  contact  the  Royal  College  of  Vet- 
erinary Surgeons  and  the  British  Veterin- 
ary Association  because  he  considers  the 
discounting  to  be  out  of  keeping  with 
"professed  veterinary  ethics".  A  spokes- 
man for  the  RCVS  told  C&D  that 
discounting  was  not  against  professional 
ethics  because  no  scale  of  prices  was 
laid  down.  However  "touting"  for  new  I 
clients  may  be  contrary  to  the  code  of 
practice. 
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ASTMS  help 
sought  by 
W.  Glam 


Westons  Chemists'  newest  branch,  at  Bridgewater,  has  a  sales  area  of  2,700  sq  ft  and 
has  been  fitted  in  a  new  coffee  and  cream  concept  Which  will  be  used  in  future 
developments  if  successful. 


West  Glamorgan  Local  Pharmaceutical 
Committee  has  passed  four  resolutions, 
including  a  reaffirmation  to  withhold 
the  PSNC  levy  payment  and  an  invita- 
tion for  ASTMS  to  represent  local  con- 
tractors in  remuneration  negotiations.  A 
letter  containing  the  resolutions  has 
been  sent  to  the  Pharmaceutical  Services 
Negotiating  Committee,  who  could  give 
no  comment  on  Tuesday  as  C&D  went 
to  press. 

At  the  LPC  meeting  on  Monday  the 
following  resolutions  were  passed: 
W.  Glam  LPC  has  no  confidence  in 
PSNC;  the  original  decision  to  withhold 
the  levy  still  stands;  PSNC  should 
state  in  writing  what  percentage  of  the 
levy  is  statutory;  that  a  representative 
of  ASTMS  should  be  invited  to  meet 
the  LPC  and  contractors  with  a  view 
possibly  to  negotiating  remuneration. 
Mr  Martyn  Lloyd,  the  W.  Glam  LPC 
secretary,  said  it  was  intended  that  the 
negotiations  would  be  conducted  with 
the  local  Family  Practitioner  Committee 
because  the  contract  was  between  the 
pharmacist  contractor  and  the  FPC. 
It  was  intended  that  only  the  voluntary 
portion  of  the  levy  would  be  withheld 
once  its  exact  value  could  be  established 
in  writing  from  PSNC,  he  said. 

Petition  reply  from 
Minister  delayed 

A  reply  to  the  Pharmaceutical  Services 
Negotiating  Committee's  petition  {C&D, 
July  1,  p5)  calling  for  the  right  to  arbi- 
tration on  profit  margin  has  been  ordered 
for  printing  by  Mr  Roland  Moyle, 
Minister  for  Health.  However,  it  was 
not  available  by  the  time  of  Parliamen- 
tary summer  recess  and  cannot  there- 
fore be  sent  to  PSNC  (or  made  public) 
until  Parliament  resumes. 

Employment  rights 

The  Employment  Protection  (Consolida- 
tion) Bill,  which  has  received  Royal 
Assent  and  comes  into  effect  on  Nov- 
ember 1,  combines  employment  rights 
3rovided  under  several  Acts  into  a  single 
?iece  of  legislation.  The  rights  are  not 
imended  or  extended.  The  Acts  brought 
ogether  are  the  Redundancy  Payments 
^ct  1965;  Contracts  of  Employment  Act 
1972;  Trade  Union  and  Labour  Relations 
Kcts  1974  and  1976;  Employment  Pro- 
lection  Act  1975. 

Ipm  course 

nquiries  about  the  Institute  of  Pharm- 
acy Management  International  course  to 
be  held  at  Seaford,  September  16  to  21, 
mould  be  sent  to  Mr  Arnold  Solomons, 
Savory  &  Moore  Ltd,  177  Preston  Road, 


Brighton,  Sussex,  between  August  17  and 
September  8.  Mr  E.  A.  Jensen  will  not 
be  available  to  answer  them  during  this 
time.  Applications,  with  fee,  should  be 
sent  to  Mr  P.  A.  Mumford,  management 
centre,  Brighton  Polytechnic,  Mithras 
House,  Brighton,  Sussex,  by  August  18. 

Animal  medicines 
amendment  order 

Another  order  relating  to  the  sale  of 
veterinary  drugs  under  Part  III  of  the 
Medicines  Act  was  published  last  week 
and  came  into  operation  on  August  11. 

It  enables  agricultural  merchants  to 
continue  selling  certain  growth  pro- 
moters, implants,  sheep  dips,  etc,  listed 
in  schedules  1,  2,  and  3,  providing  cer- 
tain conditions  are  met. 

The  Medicines  (Exemptions  from 
Restrictions  on  the  Retail  Sale  or  Supply 
of  Veterinary  Drugs  (Amendment)  Order 
1978  (SI  1978,  No  1001,  HM  Stationery 
Office,  £0.70)  amends  the  Medicines  (Ex- 
emptions from  Restrictions  on  the  Retail 
Sale  or  Supply  of  Veterinary  Drugs) 
Order  1977  (the  "principal  order"). 


Vestric  Ltd  are  threatening  to  "change 
their  policy"  should  resale  price  main- 
tenance effectively  cease  to  exist. 

In  a  letter  to  customers,  Mr  J.  C. 
Stewart,  managing  director,  writes: 
"During  the  past  few  weeks,  a  number 
of  wholesalers  have  introduced  discount 
terms.  Although  these  discounts  are 
calculated  on  non-RPM  products,  the 
amount  of  the  discount  is  based  on  the 
level  of  a  retailer's  total  monthly 
account  including  'ethicals'.  This,  in  our 
view,  is  clearly  in  breach  of  manufac- 
turers' conditions  of  sale  and  contra- 
venes the  principle  established  in  the 
Restrictive  Practices  Court  that  'ethical' 
and  proprietary  medicines  should  be 
subject  to  Resale  Price  Maintenance. 

"It  is  hoped  that  'ethical'  manufac- 
turers will  take  such  action  as  is  neces- 
sary to  correct  this  situation  and  that 
retail  pharmacists  will  see  the  danger 
to  their  long-term  interests  should  this 
form  of  discounting  continue.  Other- 
wise RPM  will  cease  to  exist,  and  that 


The  new  order  lays  down  that  when  a 
person  described  in  article  3  (1)  of  the 
principal  order  sells  a  veterinary  drug, 
the  delivery  to  the  buyer  need  not  take 
place  on  the  premises  of  the  seller.  It 
also  exempts  from  restrictions  imposed 
by  section  52  of  the  Medicines  Act  1968, 
pharmacists  selling  growth  promoters, 
coccidiostats,  anti-blackhead  prepara- 
tions, anthelmintics  and  other  substances 
specified  in  schedule  2  or  3  of  the  princi- 
pal order,  when  incorporated  in  animal 
feeding-stuffs. 

Contracts  guidance 
for  intruder  alarms 

The  British  Security  Industry  Association 
has  agreed  to  prepare  guidance  for  mem- 
bers on  a  number  of  standard  conditions 
in  contracts  for  the  hire  of  intruder 
alarms.  The  agreement  follows  discussion 
between  the  Association  and  Government 
on  the  Price  Commission  report  on  in- 
truder alarms  published  recently.  The 
British  Insurance  Association  has  issued 
guidelines  to  its  members  on  specification 
and  maintenance  of  alarms. 


can  only  lead  to  very  serious  consequen- 
ces for  the  retail  pharmacist,  and  for  the 
ultimate  consumer  of  'ethical'  pharma- 
ceuticals. These  consequences  could 
include  a  very  much  reduced  service  by 
wholesalers,  a  reduction  in  credit  allowed 
and  possibly  most  important,  a  reduc- 
tion in  NHS  remuneration. 

"Vestric  will  continue  to  support 
RPM  as  being  in  the  best  interests  of 
retail  pharmacy  and  believe  that  their 
customers  will  see  the  advantage  of  this. 
However,  should  RPM  effectively  cease 
to  exist,  then  Vestric  will  change  their 
policy  to  meet  this  contingency." 

The  company  declined  to  explain  to 
C&D  exactly  how  this  policy  would  be 
changed. 

An  Oxfordshire  pharmacist,  Mr  A.  M. 
Trinder,  of  Clegg  &  Son  Chemists 
(Wantage)  Ltd,  has  written  to  30  manu- 
facturers of  "ethicals"  seeking  their 
help  in  supporting  the  principles  of 
RPM.  He  had  not  received  any  replies 
by  the  time  C&D  went  to  press. 


Vestric  issue  warning  on  RPM 
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All  prices  to  show 
amount  of  VAT 


All  prices,  whether  advertised,  displayed 
or  quoted  by  any  other  means,  will  have 
to  show  the  appropriate  amount  of  VAT 
in  money  or  state  that  they  are  VAT- 
inclusive. 

This  will  be  the  effect  of  a  draft  order 
for  which  the  Government  intend  to  seek 
Parliamentary  approval  as  soon  as  Par- 
liamentary time  allows.  Mr  John 
Fraser,  Minister  for  Prices  and  Con- 
sumer Protection,  said  in  reply  to  a 
Parliamentary  question  last  week:  "I 
intend  to  introduce  a  draft  order  imple- 
menting the  proposals  made  by  the 
Director  General  of  Fair  Trading  as 
modified  by  the  Consumer  Protection 
Advisory  Committee.  The  effect  of  the 
order  will  be  that  all  advertised,  dis- 
played or  otherwise  quoted  prices,  if 
not  stated  as  VAT-inclusive,  must  show 
the  amount  of  VAT  in  money  terms  (eg 
£100  plus  £8  VAT).  The  order  will  be 
general  in  its  coverage  of  prices.  Under 
the  Fair  Trading  Act  1973,  the  powers 
to  act  following  the  report  of  the  CPAC 
did  not  permit  of  an  order  for  a  simple 
comprehensive  requirement  for  VAT- 
inclusive  pricing." 

For  estimates  and  fixed  price  quota- 
tions only  (which  are  given  to  individual 
consumers  in  response  to  a  request)  it 
will  also  be  permissible  to  show  a  VAT- 
exclusive  amount  if  it  is  accompanied 
by  a  clear  indication  of  the  rate  of  VAT 
to  be  added  (eg  £100  plus  8  per  cent 
VAT).  There  will  also  be  provision  for 
disclaimers  in  long  contracts  and  cata- 
logues which  might  be  affected  by  un- 
foreseen changes  in  the  VAT  rates. 

There  will  be  no  further  consultations 
on  the  provisions  of  the  order  but  the 
Department  is  prepared  to  consider  any 
comments  that  may  be  made.  The  order 
will  also  apply  to  services  ranging  from 
repairs  to  professional  charges. 

Copies  of  the  proposed  draft  order 
are  available  from  fair  trading  division, 
Department  of  Prices  and  Consumer 
Protection,  Millbank  Tower,  London 
SW1P  4QU. 

Transition  to  new 
Price  Code  complete 

Orders  laid  before  Parliament  last  week 
complete  the  transition  from  the  system 
of  price  controls  under  the  old  Price 
Codes  to  the  more  flexible  permanent 
system  of  investigations  and  examina- 
tions of  prices  set  up  last  year.  The 
amendments  follow  from  the  ending  of 
statutory  profit  margin  controls  on 
July  31,  as  laid  down  in  Section  17  of 
the  Price  Commission  Act  1977,  and 
simplify  certain  information  require- 
ments. The  changes  should  reduce  the 
administrative  cost  of  the  prices  legis- 
lation, without  affecting  the  ability  of 
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the  Commission  to  perform  its  tasks, 
which  remain  unchanged. 

When  the  present  Price  Code  ended 
on  July  31,  a  simpler  code — the  Coun- 
ter-Inflation (Price  Code)  Order  1978 
(SI  1978,  No  1082,  HM  Stationery 
Office,  £0.10) — established  the  same 
guidelines  as  laid  down  in  Section  2  of 
the  Price  Commission  Act  for  the  Com- 
mission in  all  its  activities. 

The  Prices  and  Charges  (Notification 
of  Increases)  Order  1978  (SI  1978,  No 
1083,  HM  Stationery  Office  £0.40)  defines 
enterprises  which  must  notify  intended 
price  increases  to  the  Price  Commission, 
submit  periodic  returns,  or  maintain 
suitable  records.  It  also  specifies  the 
information   which   must   be  included. 

The  main  change  is  the  abolition  of 
the  requirement  that  all  firms  above  a 
certain  size  should  submit  periodic 
returns  or  maintain  suitable  records 
open  to  inspection  by  the  Commission. 
The  Commission  retains  its  powers  to 
require  production  of  relevant  informa- 
tion when  wishing  to  conduct  an  investi- 
gation or  examination. 

The  new  Order  reduces  the  number  of 
firms  which  must  notify,  by  raising  the 
threshold  limits  (in  terms  of  annual 
sales)  from  £12m  to  £15m  for  manu- 
facturers and  from  £9m  to  £12m  for 
service  firms. 


The  Price  Commission  found  that 
they  usually  received  more  information 
than  necessary.  In  future,  the  informa- 
tion needed  will  be  related  to  the  size  of 
the  yield  of  the  increase  calculated  in 
relation  to  historic  performance.  In- 
creases yielding  less  than  £250,000  will 
require  minimum  information;  those 
yielding  between  £250,000  and  £lm  will 
provide  additional  information  on  per- 
centage margins  over  total  costs  before 
and  after  the  increase;  the  largest 
increase  (yielding  more  than  £lm) 
requires  information  comparable  to  that 
currently  required. 

Taxpayers  charter' 
is  launched 

A  "Taxpayers  charter"  aimed  at  restor- 
ing respect  and  trust  between  the  Inland 
Revenue  and  the  taxpayer  has  been 
drawn  up  by  the  Small  Business  Bureau. 
The  Bureau  attempted  to  determine  the 
causes  of  the  "breakdown"  in  the  rela- 
tionship between  the  parties  and  have  set 
down  nine  proposals  in  their  charter,  in- 
cluding that :  The  Inland  Revenue  should 
make  their  interpretation  manuals  public; 
the  taxpayer  should  have  the  right  to 
claim  damages  from  the  Revenue  when 
he  suffers  loss  to  his  business  or  reputa- 
tion as  a  result  of  Revenue  maladminis- 
tration; a  separate  Tax  Ombudsman 
should  review  taxpayers'  complaints,  de- 
termine solutions  and  state  whether  there 
is  a  case  to  answer. 

The  Taxpayers  charter  (£1)  is  avail- 
able from  the  Small  Business  Bureau,  32 
Smith  Square,  London  SW1. 


UK  contract  to  equip  Dubai  pharmacy 


A  600  -sq  m  pharmacy  is  included  in 
the  central  medical  services  complex  for 
the  Department  of  Health  and  Medical 
Services,  Dubai.  The  total  project, 
occupying  10,000  sq  m,  is  possibly  the 
largest  of  its  type  according  to  designers, 
Dent  &  Hellyer.  The  pharmacy  con- 
tract, worth  £270,000,  was  won  in  com- 
petition with  overseas  manufacturers 
and  was  gained  after  an  initial  pilot 
scheme  had  been  submitted  by  them  for 
the  pharmacy.  The  company  supplied 
all  equipment  for  the  pharmacy,  which 


will   serve   all   hospitals  in   the  Dubai 
area.   The  design   was  based  upon  a 
typical  modern  UK  pharmacy,  adapted|J 
to  meet  local  requirements  and  condi-pj 
tions.  The   12  main  sections  are  bulki 
preparation,    bottle    wash    and  store' 
(including  dirty  receiving),  sterile  prep- 
aration, wash-up,  autoclave  and  service, 
labelling    and     storage,  store-keepers' 
office,    cold    storage,    general  storage, 
security  store,  broken  store  and  goods:, 
reception.   The  main  contractors  were 
Bernard  Sunley  &  Sons  Ltd. 


the  unique  transparent 
tor  sensitive  skin 


The  sweet 
smeHof  success 

with  a  difference. 
No  smell 


Neutrogena, 

unscented  transparent  soap 
for  perfume  -  sensitive  skin 


Up  above  on  the  left  is  the  Neutrogena  Soap  you  know. 
Our  scented  pure  transparent  skin  care  soap  that  helps  to 
keep  sensitive  skin  young  and  healthy, free  of  spots. 

Up  there  on  the  right  is  the  one  you  don't  know.  A  soap 
for  perfume  sensitive  skin.  Our  new  unscented  Neutrogena 
skin  care  soap.  Pure  as  pure  can  be. 

Both  are  now  part  of  a  key  promotion  designed  to  inform 
and  educate  women  and  professional  people  alike,  and 
to  stimulate  the  biggest  sales  ever,  the  biggest  profit  ever 
for  you.  Here's  how. 

Consumer  Advertising  A  fresh  new  campaign  starting 
September.  Advertisements 
in  major  women's  magazines, 
explaining  the  extra  care 
that  women  with  sensitive 


skin  need  to  take,  and  how  Neutrogena  can  help. 

New  Pack  Designs  Bright,  colourful,  see-at-a-glance 
packs,  designed  to  gain  optimum  recognition. 

Professional  Programme  A  special  information  pro- 
gramme directed  at  doctors  and  dermatologists,  and 
including  promotional  advertising  in  leading  professional 
journals. 

Bigger  Retail  Profit  Neutrogena  Soap  now  retails  at  a 
recommended  price  of  55p  per  100  gramme  bar 
-offering  a  full  33V3% 


mark-up  to  you. 


Neutrogena 

DpHiratftd  to  skin  rarp  ^ 


Plus  pure  mild 
Neutrogena  Shampoo 
—  as  vital  to  healthy 
hair  as  our  soap  is  to 
healthy  skin.  Full 
details  on  request. 


Dedicated  to  skin  care 

Neutrogena  ( U.K. )  Ltd.,  2  Mansfield  Road,  S. Croydon,  Surrey  CR2  6HN. 
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Now:  together:  a  unique  ostomy  system 

and  the  best  in  skin  care 


Trademark 

Surgicare™  System  2 
saves  the  daily  trauma 
of  peeling  off  adhesive 
bags  often  resulting  in 
irritation,  soreness 
and  discomfort. 
The  Stomahesive™  with 
Flange  can  be  left  on 
the  skin  undisturbed 
for  several  days  whilst 
pouches  are  replaced  as 
often  as  necessary. . . 
so  simply. 

Kinder  to  the  skin 

Stomahesive™  with  Flange 
may  be  used  by  patients 
who  have  experienced 
sensitivity  reactions  when 
using  ordinary  adhesives 
and  karaya  or  where 
perspiration  under 
the  adhesive  is  a  regular 
source  of  irritation 
and  discomfort 

Unequalled  comfort 

The  Stomahesive™  base 
will  mould  to  irregular 
contours  of  the  skin  and 
is  so  easy  to  apply 
without  wrinkling. 
Comfort  is  derived  not 
only  from  the  feel  of 
Stomahesive™ 
againstthe  skin 
but  from  the  confidence 
that  the  appliance 
will  be  secure 
and  leak  free 
irrespective  of 
the  condition 
of  the  skin. 


System  2 


Avoids  adhesive  trauma 

With  the  Stomahesive™ 
flange  remaining 
undisturbed,  pouches  may  be 
removed  and  replaced  as 
necessary. 


Thecolostomist, 
for  example,  may  change 
pouches  several  times  a  day 
without  the  need  to 
disturb  the  Stomahesive™ 
base  and  its  flange. 


|  

I  Please  send  me  your  illustrated  brochure  on  Surgicare™  System  2  No  stamp  required  block  capitals 
I  Address  your  envelope  to  Squibb  Surgicare  Limited,  Freepost  TK  245,  Twickenham  TW1 1  BR 


Name 


Address 


I 


I  cci  I 
I  I 

Squibb  Surgicare  Limited  Regal  House  Twickenham  TW1  3QT  Telephone  01  -892  01 64 
Made  in  England  Authorised  user  of  the  trademarks  Surgicare  and  Stomahesive  Surgicare  is  the  trademark  of  E.  R.  Squibb  and  Sons  Inc. 


244    Chemist  &  Druggist 


12  August  1978 


Cosmetics  labels  to 
show  allergens 


Regulations  are  soon  to  come  in  force 
which  will  provide  that  cosmetic  pro- 
ducts containing  certain  known  allergens 
must  be  labelled  with  the  name  of  the 
substance  concerned.  Mr  John  Fraser, 
Minister  at  the  Department  of  Prices  and 
Consumer  Protection,  announced  in  the 
Commons  last  week. 

He  was  replying,  in  a  debate  on  a 
motion  for  summer  adjournment,  to 
Mrs  Joyce  Butler,  who  first  introduced 
a  Private  Members'  Bill  12  years  ago  to 
provide  for  ingredient  labelling  of  toilet 
preparations.  She  had  wanted  total  list- 
ing of  ingredients  and  showed  examples 
of  cartons  from  the  US — an  eye  shadow 
stick  with  16  ingredients  and  a  lip  pencil 
with  21  ingredients.  She  said  the  in- 
gredients were  clear  and  easy  to  read 
and  to  understand.  But  Mr  Fraser  said 
that  he  could  not  understand  how  con- 
sumers would  be  given  very  much  assis- 
tance by  having  23  substances  listed  so 
that  they  could  choose  between  one 
cosmetic  and  another.  Such  labelling, 
he  said,  could  be  positively  misleading. 

The  Regulations,  which  are  based  on 
an  EEC  Directive,  impose  a  duty  upon 
manufacturers,  importers  and  "own 
brand"  retailers  not  to  sell  or  possess 
for  sale  a  cosmetic  product  liable  to 
damage  human  health  under  normal 
conditions  of  use.  The  Regulations  will 
stipulate  that  cosmetic  products  may 
not  be  formulated  with  any  more  than 
350  listed  substances.  A  list  of  permitted 
colourings  is  also  provided.  The  Regula- 
tions lay  down  an  overriding  duty  of  care 
on  the  manufacturer,  etc,  coupled  with 
a  criminal  sanction.  Among  the  pro- 
ducts covered  are  soaps,  creams,  lotions 
and  oils  for  the  skin,  make-up  products, 


perfumes  and  toilet  waters,  bath  salts, 
foams,  depilatories,  deodorants  and 
antiperspirants,  hair-care  products, 
shaving  creams  and  lotions,  toothpastes 
and  lipsticks  and  sunbathing  products. 

Mrs  Butler,  who  is  the  vice-president 
of  the  Association  of  Metropolitan 
Authorities,  said  that  the  Association 
believed  that  enforcement  of  the  Regu- 
lations should  be  the  responsibility  of 
the  weights  and  measures  authorities, 
rather  than  Pharmaceutical  Society 
inspectors.  Mr  Fraser  assured  her  that 
it  would  the  local  authorities  who 
enforced  the  Regulations  but  made  no 
comment  on  her  remark  that  the  con- 
sumer advice  centres  of  the  weights  and 
measures  authorities  would  be  ideally 
situated  for  giving  help  and  information 
about  the  safety  of  toilet  preparations. 
The  use  of  lead  and  its  compounds,  with 
certain  exceptions  for  small  concentra- 
tions of  lead  acetate,  will  be  prohibited 
in  cosmetics.  The  sale  of  eye  cosmetics, 
containing  lead  sulphide,  called  surma 
and  used  by  Asian  families  will  there- 
fore be  illegal.  The  Regulations  will  be 
laid  before  Parliament  shortly  and  the 
requirements  imposed  by  them  will  come 
into  force  at  various  times. 

Thalidomide  payment 

Twenty  young  people  on  the  thalidomide 
"Y"  list  are  to  receive  the  same  compen- 
sation as  those  already  recognised  by 
Distillers  Co  as  thalidomide-damaged. 
This  is  the  result  of  Sir  Alan  Marre's 
independent  report  which  was  published 
last  week  and  accepted  by  both  the  Gov- 
ernment and  the  company. 

The  report  also  recommended  that  49 


other  cases  on  the  "Y"  list  should  re- 
ceive ex  gratia  payments  of  £10,000  from 
Distillers.  Although,  in  Sir  Alan's  view, 
Thalidomide  damage  was  not  beyond 
reasonable  doubt,  the  report  says  pay- 
ments should  be  in  recognition  of  the 
special  stresses  and  disappointments  the 
families  have  suffered  as  a  result  of 
their  inclusion  in  the  "Y"  list. 

Distillers  are  to  increase  the  Thalido- 
mide Trust  Fund  by  about  £3m  to  cover 
these  payments  and  the  Government  will 
give  £800,000  to  the  Fund  to  offset  tax 
liabilities  on  the  payments. 

WESTMINSTER 
REPORT 

Compensation  for 
vaccine  damage 

Persons  who  have  suffered  severe  damage 
as  a  result  of  certain  vaccinations  carried 
out  under  routine  public  policy  vaccina- 
tion programmes  since  July  5,  1948,  are 
to  receive  £10,000  tax-free.  The  vaccina- 
tions listed  are  those  given  during  the 
early  years  of  life  and  at  school  being 
diphtheria,  tetanus,  whooping  cough, 
poliomyelitis,  measles,  rubella  (including 
when  given  to  women  of  child-bearing 
age),  tuberculosis  and  smallpox  (up  to 
July  31,  1971). 

This  compensation  was  announced  by 
the  Secretary  for  Social  Services  last 
week  in  the  Commons  in  reply  to  a  ques- 
tion by  Mr  Jack  Ashley.  Mr  David 
Ennals  said  it  was  hoped  that  some  pay- 
ments could  be  made  before  the  end  of 
the  year.  Mr  Roland  Moyle,  Minister  for 
Health,  said  that  £3m  was  being  made 
available  for  the  payments. 

Further  consultations 
on  strict  liability 

Before  accepting  the  recommendations 
on  strict  liability  for  injury  from  defec- 
tive products,  the  Government  is  to 
hold  further  detailed  consultations  with 
industry.  Special  attention  would  be 
paid  to  problems  of  particular  sectors 
such  as  pharmaceuticals,  and  for 
smaller  firms.  Mr  Roy  Hattersley, 
Secretary  for  Prices  and  Consumer 
Protection,  in  a  Commons  answer  last 
week,  said  the  Government  was  aware 
of  the  anxiety  in  industry  following 
the  many  representations  made  since 
publication  of  the  report  of  the  Royal 
Commission  on  Civil  Tiability  and 
Compensation  for  Personal  Injury 
(Pearson  report). 

No  evidence  for  'pill' 
affecting  pregnancy 

The  Committee  on  Safety  of  Medicines 
has  found  no  evidence  that  oral  contra- 
ceptives were  associated  with  congenital 
abnormalities,  said  Mr  Roland  Moyle, 
Minister  for  Health,  in  a  Commons 
written    reply    to    Mr    Jack  Ashley. 


'This  lady  says  she's  the  twenty-fourth!" 
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We've  already 
packed  your  bags. 

For  the  Sylvania  superflash  summer  travel  promotion 


Looks  like  a  bright  summer  for  oil  Sylvania  flash  stockists. 

You  could  be  the  proud  owner  of  the  26"  case  and  24"  case  in 
this  beautiful  matching  suitcase  set-just  by  buying  the  flash  products 
packed  inside. 

You  could  add  the  third  case  (20  inch)  in  the  set  at  a  special 
offer  price. 

You  could  claim  a  flight  bag, free, by  entering  our  display 
competition. 

And  you  could  be  off  to  Palma  or  Madrid  at  our  expense  simply 
by  putting  on  a  good  show  of  our  display  material. 

Sylvania  are  really  going  places  this  summer.  Make  sure  you're 
coming  too!! 

fcfra  SyLVANIA 

29  5 ALTAI  RE  ROAD,  SHIPLEY,  DD18  3HH  WEST  YORKSHIRE. 
PHONE:  BRADFORD  (0274)  595921 


r 


FILL  IN- 
AND  TAKE  OFF! 


Nome- 


Shop/Store. 
Address  


Please  send  me  details  of  the  Sylvania 
Superflash  promotion  and  the  name  of  my 
^nearest  Sylvania  wholesaler. 
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PEOPLE 


Mr  Ross 


Mr  Gellman 


Mr  Donald  Ross,  MPS,  and  Mr  Mar- 
shall Gellman,  FPS,  have  been  appoin- 
ted to  the  board  of  Independent 
Chemists  Marketing  Ltd.  Mr  Gellman, 
who  qualified  in  1951,  is  vice-chairman 
of  the  Manchester  Pharmaceutical 
Committee  and  is  on  the  executive  of 
the  Manchester  and  Salford  Branch  of 
the  Pharmaceutical  Society.  He  first  set 
up  as  an  independent  pharmacist  in 
December  1955  when  he  bought  his 
present  business  in  Manchester.  He  is 
also  in  partnership  with  another  phar- 
macist in  Newton-le-Willows. 

Mr  Ross  is  a  member  of  the  board 
of  the  National  Pharmaceutical  Asso- 
ciation, member  of  the  Pharmaceutical 
Services  Negotiating  Committee,  chair- 
man of  the  local  branch  of  the  NPA 
and  chairman  of  the  Lincolnshire 
Pharmaceutical  Committee.  He  quali- 
fied in  1954  and  was  with  the  Co-opera- 
tive Society  and  Westons  before  buying 
a  pharmacy  in  Bourne  nine  years  ago. 

Deaths 

Burns:  On  August  1,  Mr  J.  D.  Burns, 
MPS,  of  237  Croydon  Road,  Walling- 
ton,  aged  67.  Mr  E  .A.  Cross,  regional 
pharmaceutical  officer.  South  West 
Thames  Regional  Health  Authority, 
writes:  "Jack  Burns  served  his  appren- 
ticeship in  retail  in  Bradford  and  had 
experience  in  Colchester  and  London 
(Victoria  Station).  After  the  war,  during 
which  he  served  as  a  pharmacist  to  the 
RAF,  he  obtained  a  hospital  post  at 
Queen  Mary's  Hospital,  Carshalton. 
From  there  he  became  deputy  chief 
pharmacist  at  West  Park  Hospital, 
Epsom,  and  then  deputy  and  eventually 
chief  pharmacist  at  Croydon  General 
Hospital.  With  reorganisation  he  became 
principal  pharmacist  and  when  he  retired 
in  1976  he  had  just  completed  25  years 
at  Croydon  General  Hospital. 

"I  remember  him  in  particular  for  his 
work  with  the  South  West  Metropolitan 
Hospital  Pharmacists  Committee  of 
which  he  was  a  founder  member.  His 
Yorkshire  background  no  doubt  accoun- 
ted for  his  highly  critical  approach  to 
innovations,  but  his  shrewd  comments 
were  always  much  to  the  point.  Although 
some  may  have  found  him  difficult  to 
approach,  those  of  us  who  knew  him 
well  appreciated  the  professionalism 
which  motivated  him.  He  was  widely 
respected  in  the  hospital  by  medical  and 
nursing  staff.  He  was  very  much  one 
of  the  old  school  and  his  influence  will 
live  on  in  the  students  who  passed 
through  his  hands". 


TOPICAL  REFLECTIONS 

by  Xrayser 

Fluoride  sense 

I  was  relieved  to  note  that  the  Department  of  Health  has  seen  sense 
over  the  supply  of  fluoride  preparations  from  pharmacies  (among  other 
amendments  to  the  Medicines  Act  Part  III).  If  fluoride  products  were  to 
be  available  on  prescription  only,  presumably  from  dentists  mainly,  how 
many  children  would  receive  them?  (And  is  it  not  peculiar  that  dentists 
cannot  prescribe  fluoride  on  the  NHS,  yet  doctors  can?) 

It  is  well  known  that  few  people  visit  a  dentist  regularly  but  most  do 
visit  local  pharmacies.  It  is  quite  probable  that  parents  (with  a  little 
encouragement)  might  be  willing  to  supply  their  children  with  fluoride 
supplements  in  areas  where  water  content  of  fluoride  is  low,  but  they 
would  be  unlikely  to  put  themselves  out  to  get  a  prescription,  especially 
if  they  had  to  pay  privately  as  well. 

As  C&D  often  reports,  pharmacists  have  a  great  role  to  play  in  dental 
health  education  and  allowing  fluoride  to  remain  off  prescription  will 
enable  us  to  advise  and  supply  accordingly. 

Prescription  posers 

I  am  one  of  these  individuals  who  likes  to  respond  to  a  challenge 
especially  if  it  tests  my  professional  attributes. 

The  unusual  collection  of  "Prescription  posers"  on  p229  would  have 
been  one  of  those  occasions  when  I  might  have  been  able  to  indulge  in 
self  satisfaction,  preening — or  what  you  will.  However,  you  supplied 
two  very  legible  captions  which  the  eye  could  not  escape  and  so  I  read 
the  answers  first.  Please  separate  posers  and  answers  in  future! 

Mr  Editor,  you  spoiled  my  day. 

I  hate  English ... 

And  so  as  to  show  no  undue  parochialism,  Welsh  and  Gaelic  too,  I 
imagine.  This  dislike  has  developed  only  over  the  past  ten  years  or  so, 
and  has  strengthened  because  I  have  always  trained  my  own  assistants 
in  dispensing.  I  remember  the  wonder  of  my  own  apprenticeship  when 
I  was  shown  the  old  fashioned  dispensary  by  the  senior  man,  whose 
pleasure  it  was  to  train  the  young  to  recognise  all  the  products  of  his 
treasury  of  drugs — wets  and  drys — by  colour,  taste  and  smell,  sweetly 
at  first  with  such  gentles  as  Tr  Aurant,  Tr  Limonis,  Tr  Card  Co,  Tr  Lavand 
Co,  building  up  to  the  man-sized  sniff  of  the  so  unsuspected  Asafoetida 
and  Valerian.  Not  only  smell  but  taste,  Vin  Xericum  (at  lunchtime) 
syrups  of  all  sorts,  with  bicarb  and  water,  and  the  incomparable  (if 
only  once)  Confection  of  Senna.  Dose  took  on  meaning  after  that! 

But  more  than  anything  else,  I  learned  in  my  dusting  progress,  the 
logic  of  classification — Latin  classification — so  that  now  without 
thinking  I  still  group  the  remnants  of  galenical  stock,  aquas,  tinctures, 
infusions,  syrups,  liniments  and  all,  in  the  old  order.  Or  try  to — and 
here's  the  rub.  Our  new  youngsters  have  no  Latin  (and  neither  have  our 
labels)  to  guide  them.  How  can  we  expect  them  to  tidy  up  and  put  away 
wholesalers'  deliveries  when  we  receive,  Simple  Tincture  of  Benzoin, 
Simple  Syrup,  Compound  Tincture  of  Cardamoms,  Aromatic  Spirits  of 
Ammonia  and  Concentrated  Aniseed  Water?  Or  to  put  Compound 
Powder  of  Mag  Trisil  under  Pulvs  (or  even  Mag)  or  illogically  place 
Bicarb  of  Soda  under  S?  How  I  miss  the  old  logic  of  titling.  Our 
Anglicists  should  have  spent  some  time  in  the  Army  stores,  which  might 
have  given  us,  say  "Water,  Peppermint,  Cone,  Dispensers,  for  the  use 
of,"  and  would  have  developed  a  new  but  equally  valid  classification. 

The  other  day  I  had  to  make  up  a  potentially  messy  solution,  and 
rather  than  make  only  the  tiny  quantity  ordered,  made  a  stock  of 
100  mis,  labelled  it  (yes,  in  the  Latin  abbreviation)  and,  as  I  was  busy, 
left  it  to  be  put  away  later.  When  next  I  had  a  script  for  it  I  couldn't 
find  it  and  asked  my  assistant  where  it  was.  She  looked  at  me,  puzzled 
and  simply  pointed  to  the  shelf,  where  with  immaculate  logic,  she  had 
placed  it.  Pig  Tinctorium,  Tincture  of  pig  .  .  .  obviously. 
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LETTERS 

Threat  to  withdraw 
unpaid  services 

The  Essex  LPC  has  decided  that  the 
militancy  of  Swansea  and  West  Glamor- 
gan LPC  in  taking  action  to  show  the 
Department  of  Health  that  contractors 
are  not  prepaired  to  be  trodden  on  any 
longer,  is  worthy  of  support. 

Essex  LPC  has  in  the  past  advocated 
sanctions  against  the  Department  of 
Health,  for  whom  we  do  many  jobs, 
all  free  of  charge.  These  range  from 
"No  smoking"  advice  to  advice  on 
claiming  refunds  of  prescription  char- 
ges. This  year  we  are  considering  the 
wording  of  a  resolution  for  the  LPC 
conference  that  all  these  services  shall 
be  withdrawn  unless  there  is  a  specific 
payment  for  them. 
D.  H.  R.  Moody 
Clacton  on  Sea,  Essex 

Appeal  to  think 
again  on  discounts 

For  the  past  few  months  pharmacists  all 
over  the  country  have  been  offered  a 
discount,  depending  on  monthly  turn- 
over only,  on  all  "ethicals"  purchased 
from  a  major  wholesaler.  This  is  the 
first  time  such  a  direct  discount  scheme 
has  been  put  forward  by  a  large  whole- 
saler, although  others  have  linked 
"ethical"  turnover  to  higher  discount 
on  counter  goods,  and  is  in  my  view  a 
disastrous  development  not  only  for 
pharmacists  and  wholesalers  but  even- 
tually also  for  the  public. 

How  one  wholesaler  can  expect  to 
win  enough  extra  business  to  cover  a 
loss  in  profit  margin  of  up  to  50  per  cent 
I  cannot  conceive,  for  within  a  very 
short  time,  unless  the  manufacturers  get 
together  and  force  the  wholesaler  to 
adhere  to  the  conditions  under  which 
"ethicals"  are  sold  to  them,  every  whole- 
saler must  join  in  or  sink.  This  will 
have  the  net  result  of  cutting  their  profit 
margin  without  increasing  their  turn- 
over unless  one  of  them  secures  a  much 
larger  share  than  at  present.  If  this 
proves  to  be  so  then  some  wholesalers 
must  inevitably  close,  leaving  the  good 
service  we  now  enjoy  and  pass  on  to  the 
public  permanently  damaged.  Further- 
more once  some  wholesalers  have  "gone 
to  the  wall"  what  is  to  stop  the  remain- 
der reducing  or  stopping  such  discount 
schemes?  After  all,  they  would  only  be 
observing  the  conditions  they  have 
agreed  with  the  manufacturers. 

However  if  a  pharmacist  feels  he  must 
obtain  the  best  terms  he  can  get,  no 
matter  how  short-lived,  who  can  blame 
him  in  view  of  the  present  intransigent 
attitude  of  the  Department  of  Health? 
But  he  will  be  reducing  his  ability  to 
serve  the  public,  for  if  his  chosen  whole- 
saler cannot  supply  items  ordered  (and 
some  are  already  reducing  the  range  of 
"ethicals"  which  are  not  called  for  fre- 
quently) Which  other  wholesaler  is  going 


to  be  interested  in  the  crumbs  which 
might  be  thrown  his  way?  This  dis- 
count scheme  can  only  harm  us.  I  have 
no  doubt  that  the  Department  will  be 
most  interested  in  recovering  the  dis- 
count saved  and  have  been  known  before 
to  cut  retrospectively  the  balance  sheet 
on  which  we  are  paid.  Indeed,  members 
of  the  PSNC  have  pointed  out  many 
times  that  this  balance  sheet  reflects 
all  aspects  by  which  the  Department 
might  cut  costs  so  that  it  will  be  incon- 
ceivable that  they  should  not  take 
account  of  this  development.  What  is 
more  any  action,  retrospective  or  other- 
wise, will  be  extremely  arbitrary  as  they 
can  only  average  such  clawbacks  so  that 
the  innocent  will  suffer  with  the  greedy. 

Whilst  I  have  heard  that  some  smaller 
wholesalers  do  give  such  discounts  other 
major  wholesalers  are  at  present  resis- 
ting any  inclination  to  launch  similar 
schemes  and  I  appeal  to  this  particular 
wholesaler  to  think  again  before  com- 
mitting us  all  to  a  battle  from  which 
only  the  Department  can  gain. 
P.  Holman 
Bexley  Heath,  Kent 

Chemists  miss  out 
on  flu  vaccines 

I  have  been  informed  by  one  of  my 
local  general  practitioners,  who  for  the 
past  five  years  has  issued  FPlOs  for 
Influvac  for  individual  patients,  that  he 
and  most  other  GPs  in  the  area  were  in 
future  obtaining  their  supplies  from 
Duphar  Laboratories  Ltd  and  would  not 
be  issuing  FPlOs  in  the  future.  Instead, 
they  would  be  claiming  the  cost  of  the 
Influvac  plus  a  fee  for  giving  the  in- 
jection from  the  local  Family  Prac- 
titioner Committee  (thus  increasing  their 
income  at  my  expense).  I  understand 
that  this  is  permitted  by  the  DHSS. 

It  appears  that  the  Pharmaceutical 
Services  Negotiating  Committee  is  fight- 
ing this  at  national  level  and  one  can 
only  hope  that  their  protests  will  stop 
this  pernicious  process.  It  has  always 
been  an  accepted  fact  that  in  urban 
areas,  doctors  diagnosed  and  prescribed 
and  pharmacists  dispensed,  even  in 
health  centres,  so  this  latest  development 
could  be  the  thin  edge  of  the  wedge. 

I  can  see  no  reason  why  GPs  should 
not  still  write  FPlOs  for  the  flu 
vaccines  and  still  receive  an  extra  fee 
for  administering  the  injection  and  allow 
the  pharmacist  to  receive  payment  for 
supplying  and  dispensing  as  in  the  past. 
This  would  also  provide  a  necessary 
check  for  the  FPC,  in  view  of  the  sup- 
posed impoverished  state  of  the  health 
service,  that  the  number  of  injections 
claimed  by  the  doctors  was  the  same  as 
the  number  of  flu  vaccines  dispensed  by 
pharmacists  for  each  individual  GP. 

It  would  appear  that  unless  this  is 
stopped  there  will  be  no  necessity  for 
pharmacists  to  hold  stocks  of  any  of 
the  pophylactic  injections,  including  flu 
vaccine,  in  the  future. 
G.  E.  Emery 
Weymouth,  Dorset 


Prescription  posers 


Pushing  patient  compliance 
to  the  limit!  (from  a  subscriber 
in  Liverpool). 
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News  in  brief 

□  Chemists  and  appliance  suppliers  in 
Scotland  dispensed  3,152,138  prescrip- 
tions in  March  at  an  average  gross 
cost  per  prescription  of  £2.21. 

□  The  numbers  of  personal  and  business 
failures  have  fallen  to  4,177  in  1977,  a 
decrease  of  39  per  cent  over  1976  accord- 
ing to  the  Bankruptcy  General  Annual 
Report  (HM  Stationery  Office,  £0.95). 

□  The  final  seasonally  adjusted  index  of 
the  volume  of  retail  sales  in  June  was 
108.6  (1971  =  100).  Based  on  non- 
seasonally  adjusted  data,  the  value  was 
14  per  cent  higher  than  in  June  1977. 
In  the  first  half  of  1978  the  average 
value  of  sales  was  14  per  cent  higher 
than  in  the  corresponding  period  of  1977. 

□  Thirty  pharmacist  golfers,  from  all 
branches  of  the  profession,  will  meet  on 
the  course  of  the  Ferndown  Golf  Club, 
near  Bournemouth,  on  September  6  to 
decide  who  is  to  be  the  1978  "Pharma- 
cist golfer  of  the  year".  This  will  be  the 
second  year  of  the  tournament  staged 
by  Unichem  and  Colgate-Palmolive  and 
it  has  again  attracted  a  large  entry. 
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Independent  Retail  Pharmacists  need  all 
the  help  they  can  get. 

We  are  a  totally  Independent  Wholesale 
Organisation  committed  to  giving  that  help. 

A  very  important  part  of  our  package' 
is  sharing  our  profits  with  You -the  retailer. 

Together,  we  have  achieved  a  great  deal. 
Together,  we  can  achieve  so  much  more. 


you  can  t  icjjNORE  if  you 
Wue  Your  Future 


UiMiChEM  -  tUe  Means  test 
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COUNTERPOINTS 

Elida  add  Beautiful  Body 
to  their  Harmony  range 


A  shampoo  which  is  said  to  cater  for  the 
problems  of  nearly  a  third  of  all  women 
has  been  introduced  by  Elida  Gibbs  and 
is  being  added  to  the  Harmony  range. 
Beautiful  Body  shampoo  from  Harmony 
will  be  supported  in  the  first  year  with  a 
£1  million  advertising  budget.  The  com- 
pany says  that  the  new  shampoo  has  be"en 
developed  specially  for  the  29  per  cent 
of  women  in  the  UK  who  claim  that  they 
do  not  have  enough  body  in  their  hair. 


Two-thirds  of  these  women  have  fine  tex- 
tured hair  and  the  other  third  have 
medium-textured  hair.  Both  groups  want 
more  "body"  and  detailed  research  has 
shown  that  what  they  really  mean  is 
fullness,  thickness  and  manageability,  the 
first  attribute  applying  particularly  to  the 
fine-haired  group  and  the  second  to  the 
medium-haired  group.  There  are  three 
variants  for  dry,  normal  and  greasy  hair, 
each  with  its  own  perfume. 

Advertising  for  Beautiful  Body  sham- 
poo will  break  in  mid-September  with  a 
30  seconds  television  commercial  based 
on  the  theme:  "It  makes  more  of  your 
hair",  showing  on  all  stations.  A  wide 
range  of  display  material  will  be  avail- 
able including  midi  bins,  shelf  barkers 
and  prepacked  display  units  both  for 
grocery  and  chemist  outlets. 

Beautiful  Body  shampoo  from  Har- 
mony will  be  sold  in  sachets  (£0.09), 
75ml  (£0.33)  and  125ml  (£0.48)  bottles. 
Special  "third-off"  price  mark  packs  will 
introduce  the  product  initially.  Elida 
Gibbs  Ltd,  PO  Box  1DY,  Portman 
Square,  London  Wl  A  JDY. 


New  counter  unit  for 
cotton  buds 

From  mid-August,  new  shelf  display 
units  containing  all  four  sizes  of 
Johnson's  cotton  buds  will  be  available 
through  Johnson  &  Johnson's  sales 
representatives.  These  units  will  allow 
the  packs  to  be  stacked  upright  to  give, 
says  the  company,  "a  more  effective  and 
colourful  display  on  shelf."  All  packs 
are  shrink-wrapped  and  pre-priced,  and 
carry  the  "Save  the  children  appeal" 
consumer  offer.  Johnson  &  Johnson 
Ltd,  Slough,  Berks  SL1  4EA. 

Money  off  Bonus 

Spillers  are  offering  price  reductions  on 
three  petfood  brands  until  September  9. 
Large  and  giant  packs  of  Bonus  Dog 
carry  a  "lp  off''  and  "2p  off"  flash  re- 
spectively. Cartons  of  Spillers  Bonus 
meal  have  "at  least  3p  off"  and  bags 
have  a  minimum  6p  reduction.  Trade  in- 
centives are  linked  to  each  offer.  Spillers 
Ltd,  Old  Change  House,  Cannon  Street, 
London  EC4M  6XB. 


Lilia  looped  towels  are  featured  in 
the  "fair  shares"  trade  competition 
from  Lilia-White.  The  competition  offers 
15  prizes  of  £100-worth  of  Grattan 
vouchers  enabling  the  winners  to  select 
the  items  of  their  choice  from  the 
current  Grattan  catalogue.  Entry  forms 


are  available  from  Lilia-White  repre- 
sentatives and  the  competition  runs  to 
September  9  1978.  Lilia-White  Ltd, 
Alum  Rock  Road,  Birmingham  B8  3D2. 

Cussons  activity 

The  current  national  television  campaign 
for  Cussons  Imperial  Leather  soap  has 
been  extended  to  run  until  August  27 
and  added  weight  will  be  given  to  the 
areas  where  the  brand  is  said  to  be  the 
strongest — Scotland,  Tyne  Tees,  York- 
shire, Granada  and  Harlech. 

Promotional  activity  will  include 
competitive  price  offers  on  all  three  sizes 
and  extend  to  both  single  and  twin 
packs.  Cussons  Sons  &  Co  Ltd,  Kersal 
Vale,  Manchester  M7  0GL. 

Sorexa  in  the  Press 

Sorexa  CR1  ready-to-use  mouse  bait 
will  be  advertised  in  the  News  of  the 
World  and  the  Sun  from  September  to 
April.  Pharmagen  Ltd,  Chapel  Street, 
Runcorn,  Cheshire. 

Dog  collar  relaunch 

Beecham  Animal  Health  have  relaunched 
their  Canovel  insecticidal  dog  collars.  The 
collars  are  impregnated  with  diazinon, 
are  unaffected  by  water  and  last  for  four 
months.  Increased  production  and  re- 
designed packaging  have  led  to  a  re- 
duced cost  (£1.29)  Beecham  Animal 
Health,  Beecham  House,  Brentford, 
Middlesex. 


A  gift  selection  (£3.90)  of  Crabtree  and 
Evelyn's  Tudor  country  soaps,  comprising 
one  of  each  of  their  six  fragrances — 
damask  rose,  eglantine,  musk  rose,  Scottish 
heather,  English  lavender,  Devon  violet 
(Crabtree  &  Evelyn,  24  New  Bond  Street, 
London  W1.) 

PRESCRIPTION 
SPECIALITIES 

Metrulen-M  shape 

Metrulen-M  have  changed  from  a  pen- 
tagonal shape  to  round  tablets.  Searle 
Laboratories,  Whalton  Road,  Morpeth, 
Northumberland. 

Orovite  7  in  30s 

Orovite  7  is  now  available  as  a  one 
month  treatment  pack  of  30  sachets 
(£2.13  trade)  instead  of  the  20  sachet 
pack.  Bencard,  Great  West  Road,  Brent- 
ford, Middlesex. 

MFV-Ject  vaccine 

The  MFV-Ject  influenza  vaccine  from 
Servier  contains  in  each  0.5  ml  dose: 
A/Texas  77-like  strain  400  iu,  A/USSR 
92/77  400  iu  and  B/Hong  Kong  8/73 
400  iu.  Servier  Laboratories  Ltd,  Servier 
House,  Greenford,  Middlesex. 

Effico  reformulated 

Effico  tonic  has  been  reformulated  to 
remove  the  strychnine.  The  new  formula 
tonic,  which  will  be  Pharmacy  Only, 
will  be  available  from  September  1. 
Stocks  of  the  current  formula  will  be 
replaced  on  a  one  to  one  basis  from 
September  1  until  September  29.  From 
August  1 1  (when  recent  orders  under 
Part  III  of  the  Medicines  Act  are  imple- 
mented) the  current  formulation  of 
Effico  tonic  will  be  a  Prescription  Only 
Medicine.  Pharmax  Ltd,  Bourne  Road, 
Bexley,  Kent. 
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After  next  month's 
sales  of  Cossack  you're  going  to  need 

a  can  or  two  yourself. 


Cossack,  the  brand  leading  men's  hairspray,  is  ready 
again  with  an  exciting  new  advertising  campaign  in  the 
top  men's  magazines. 
And  since  Cossack  is  the  only  men's  hairspray  that 
advertises,  it  should  make  your  sales  pretty  hairy. 
So  stock  Cossack  in  Dry,  Normal  and  Greasy  (it's  the 

only  brand  which  offers  three  variants). 
And  don't  forget  to  put  a  can  or  two  away  for  yourself. 


macn 

,  Natural  ; 
hair  control 


COUNTERPOINTS 

Signal  competition  has 
a  maritime  theme 

Elida  Gibbs  are  mounting  a  consumer 
competition  throughout  August  and 
September  with  Signal  toothpaste.  The 
themes  of  the  competition — "Decode  the 
signals" — are  international  maritime 
flags  and  messages.  Entrants  must  match 
certain  naval  flags  and  messages  taken 
from  the  "International  Code  of  Signals", 
complete  a  tiebreaker  and  accompany 
entry  forms  with  a  proof  of  purchase. 

There  are  three  prizes  of  £1,000  to 
spend  on  an  "adventure"  holiday  and  500 
runner  up  prizes  of  Airfix  model  kits — 
the  kits  are  of  famous  galleons  especially 
chosen  to  suit  the  competition  theme. 
The  company  is  backing  the  promotion 
with  £200,000  worth  of  television  advert- 
ising. Elida  Gibbs  Ltd,  PO  Box  1DY, 
Portman  Square,  London  WIA  1DY. 

Spray  away 

Not  a  new  product  but  one  which  is 
looking  for  wider  distribution  is  Evian 
facial  spray  from  Jica  Products.  This 
aerosol  of  pure  Evian  mineral  water 
(£2.95  and  £3.50)  is  said  to  have  a  num- 
ber  of  uses  -including  cooling  and  re- 
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freshing,  moisturising,  washing  away 
dried  sea  salt  after  bathing,  dampening 
the  hair  for  resetting,  toning  the  skin 
after  shaving,  fixing  make-up  and  to  im- 
prove the  effectiveness  of  a  night  cream 
by  aiding  penetration.  Jica  Products, 
Dockett  Eddy,  Chertsey,  Surrey. 

Rimmel  hair  colour 

Rimmel  are  re-entering  the  hair  colour 
field  with  their  hair  colour  enricher 
shampoo  and  conditioner  (£0.46).  The 
colourant,  which  can  be  used  as  a  sham- 
poo, _lasts  through  several  washes.  It  is 


available  in  deep  auburn,  truly  brown, 
tawny  glow,  honey  bronze,  blue  smoked 
and  veiled  grey,  which  can  blend  in  up 
to  15  per  cent  of  grey  hair.  Advertise- 
ments for  the  product  will  appear  in 
leading  women's  magazines,  starting  with 
Woman  on  September  30.  Rimmel 
International  Ltd,  17  Cavendish  Square, 
London  W1M  0HE. 

Weleda  offer 

This  month  Weleda*s  herbal  toothpaste  I 
and  plant  gel  toothpaste  packs  carry  a  J 
"6p   off"  flash.   Twenty-four   of  these 
cartons  are  in  a  counter  display  outer  I 
and  a  shelf  talker  provides  further  im- 
pact at  the  point  of  sale.  Minimum  order 
size  from   Weleda   is   two   cartons — 48 
units   (£17.50   trade).   Lesser   quantities  j 
must  be  ordered  from  Brewhursts  Health 
Food  Supplies,  Alfonal  House,  Abbott's  I 
Close,  Oyster  Lane,  Byfleet  (or  the  Rad- 
cliffe,  Lanes,  depot). 

Also  on  offer  is  Weleda's  gargle  and 
mouthwash — 12  as  10  (£2.47  per  outer 
of  6  packs).  Weleda  (UK)  Ltd,  Little- 
hurst,  East  Grinstead,  West  Sussex. 


Starta-pak  soil  conditioner 
new  from  Garotta 


A  new  organic  soil  conditioner,  Starta- 
pak  has  been  launched  by  Garotta. 
Starta-pak,  which  contains  a  balanced 
variety  of  trace  elements  and  plant 
nutrients  in  a  neutral  pH  base,  is  claimed 
to  promote  better  initial  root  growth.  It 
is  recommended  for  planting  trees  and 
shrubs,  especially  roses,  soft  fruits, 
flowering  and  ornamental  bushes.  The 
bright  yellow,  red  and  black  polythene 
bags  have  clear  instructions  printed  on 
the  back.  The  standard  size  (£0.71)  is 
sufficient  for  up  to  six  shrubs  or  rose 
bushes  and  there  is  a  larger  size  (£3.10). 
Garotta  Products  Ltd,  Station  Mills, 
Luton,  Beds,  LU1  2HE. 

Herbal  products  from 
the  Hebrides 

Coll  Herbal  Ltd,  whose  products  have 
previously  only  been  available  in  Scot- 
land or  certain  London  department 
stores,  are  expanding  their  distribution 
to  chemists  throughout  Britain.  The 
company  was  formed  two  years  ago  and 
is  based  on  the  remote  Hebridean  island 
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of  Coll.  The  island  is  prolific  in  the  wild 
herbs  and  flowers  on  which  the  com- 
pany's products  are  based.  The  products 
include  honeysuckle  moisture  care,  mari- 
gold night  cream,  rose  hand  cream,  herb 
shampoo,  rosemary  hair  brightener, 
herbal  bath  oil  and  bracken  aftershave. 
There  are  four  perfume  oils — honey- 
suckle, Hebridean  rose,  pot-pourri  and 
ceol-na-mara.  Also  available  are  herbal 
sachets,  ceramic  pomanders,  herbal 
duvets  and  pillows.  Coll  Herbal  products 
are  dispatched  by  ferry  thrice  weekly  to 
the  mainland.  Coll  Herbals  Ltd,  Isle  of 
Coll,  Argyll,  Scotland. 


Repackaged 
tissue  salts 


New  Era  Laboratories  have  repacked  the 
Dr  Schuessler  cabinet  and  the  light- 
weight travelling  set.  Both  packs  have 
the  complete  1-12  basic  tissue  salt  tablets. 
Dr  Schuessler  cabinet  has  a  treatment 
potential  of  480  days  (£8)  and  the 
lightweight  set  120  days  (£3.10). 

The  Hymosa  Handi-pak  (£1.70)  is  a 
travel  kit  for  holidays  or  as  a  gift.  It 
contains  basic  cleansing  milk,  skin 
freshner,  moisturising  lotion  (for  day 
wear)  and  vitamin  E  creme  (for  night 
use)  and  comes  in  a  blue  carrying  case. 
A  revamped  talcum  powder  pack  giving 
17  per  cent  more  powder  for  a  9  per 
cent  increase  in  price  has  been  introduced 
(lOOg,  £0.60).  New  Era  Laboratories  Ltd, 
39  Wales  Farm  Road,  London  W3  6XH. 

New  distributor 

Charles  Alexander  &  Co  Ltd,  manufac- 
turers of  Shadeine  and  Dandricide,  are 
taking  over  the  distribution  of  these  two 
products  from  Albion  Soap  Co  Ltd. 
Charles  Alexander  &  Co  Ltd,  Madison 
House,  Molesey  Avenue,  East  Molesey, 
Surrey  KT8  OS  A. 


is  spreading 


Whot  it  is  Sensodyne  Dentol  Floss  is  the  latest  addition  to  the  fast-moving 
Sensodyne  range  of  dental  care  products.  It's  a  new  concept  in  floss— made  from  ICI  high- 
tenacity  nylon,  double-textured  to  give  maximum  spreading  while  not  losing  out  on 
strength,  and  very  lightly  coated  with  water-soluble  wax  to  facilitate  handling  without  loss 
of  cleaning  efficiency  or  interference  with  fluoride  application. 

Why  it's  good  for  you  Sensodyne  Dental  Floss  is  good  for-your  business  because  t| 
it's  premium  priced  (RSP  49p  for  30  yards),  attractively  packaged  and  backed  by  the  Sensodyne 
reputation  for  high-quality  aids  to  dental  care.  Like  all  Sensodyne  products.  Dental  Floss  has  excellent 
growth  potential  for  the  retail  chemist  because  he  is  uniquely  placed  to  endorse  the  dentist's 
recommendation. 

Special  display  Sensodyne  Dental  Floss  is  pocked  in  o  display  outer,  or  it  can  be  displayed 
using  an  extension  to  the  current  Sensodyne  Toothbrushes  display  stand.  Your  Stafford-Miller  representative 
will  demonstrate. 

Heavyweight  promotion  Sensodyne  Dental  Floss  is  backed  by  the  heaviest  promotional  effort  ever 
mounted  for  any  dentol  floss,  with  extensive  press  advertising  to  both  dentists  and  dental  hygienists,  and  detailing 
activity  from  our  nationwide  force  of  dental  representatives. 

Special  introductory  offer  We're  offering  to  invoice  you  for  only  ten  of  every  dozen  supplied  during  the 
launch  period.  On  these  terms  you  get  over  20. 4p  profit  per  unit  when  you  sell  at  RSP  of  49p  —  a  margin  of  41 . 6%. 
Order  now  through  your  Stafford-Miller  representative  or  usual  wholesaler. 

Sensodyne  Dental  floss 

another  quality  product  for  dental  health  from  Stafford-Miller  Limited,  Hatfield,  Herts. 
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There's  something  new 
on  the  box. 

...  and  we're  spending  £400,000  to  tell  people  so! 

There's  a  stunning  new  design  on  the  Kleenex  Boutique  box- 
in  three  different  colourways  with  tissues  to  match. 

So  we  re  making  the  biggest  advertising 
splash  ever  for  Boutique  with  a  £400,000 
television  campaign  across  the  country. 

There's  a  heavy  promotional  campaign 
too.  Just  for  starters,  there's  a  6p  repeat 
purchase  coupon  on  the  bottom  of  the  box. 

Brand  new  box.  Brand  new  advertising. 
That's  brand-leading  Kleenex  Boutique. 
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COUNTERPOINTS 

Atomiser  and  pre-shave 
in  Zendiq  range 


The  Zendiq  range  for  men  has  now  been 
extended  to  include  an  eau  de  toilette 
atomiser  (10ml,  £4.95).  Another  addition 
to  the  range,  specially  for  Christmas  is 
the  Zendiq  pre-shave.  This  is  a  30ml 
bottle  (£1.30)  to  match  the  existing  after 
shave  and  cologne.  For  Christmas,  Zen- 
diq is  repackaged  in  a  two  tone  brown 
repeat  "Z"  pattern  with  a  red  centered 
band.  Goya  International  Ltd,  Badmin- 
ton Court,  Amersham,  Bucks  HP7  ODE. 

NMF-78  from  Guerlain 

Guerlain  have  introduced  NMF-78 
(natural  moisturising  factor).  It  is  des- 
cribed as  a  lightly  textured  non-greasy 
nourishing  creme  delicately  perfumed 
with  rose.  Users  are  advised  to  press  a 
little  onto  cleansed  skin  and  to  blot 
away  the  surplus  after  20  minutes  (33g 
£6.50)  Guerlain  Ltd,  22  Aintree  Road, 
Perivale,  Middlesex  UB6  7LP. 

Leather  Goldfingers 

Decimo  Ltd  have  introduced  24  carat 
gold  plate  versions  of  the  Goldfinger 
(£40)  and  Goldfinger  World  Traveller 
(£60)  calculators  in  black  leather  wallets. 
Decimo  Ltd,  Park  House,  4  Chobham 
Street,  Luton,  Beds. 

Clinomyn  campaign 

Over  the  past  12  months  unit  sales  of 
Clinomyn  smokers  toothpaste  rose  by 
over  26  per  cent,  say  De  Witt  Inter- 
national Ltd,  and  they  intend  to  give 
a  greater  boost  with  an  advertising  cam- 
paign in  September.  The  campaign  is  to 
appear  as  half  page  colour  advertise- 
ments in  womens'  and  mens'  magazines. 
The  company  says  Clinomyn  has  been 
formulated   to   remove   tobacco  stains 


without  hard  abrasive  action.  It  con- 
tains polydimethyl  siloxane  to  provide 
a  thin  protective  film  over  the  teeth 
enamel  for  offsetting  further  staining. 
De  Witt  International  Ltd,  Seymour 
Road,  London  E10  7LX. 

Improved  cassettes 

Agfa-Gevaert  are  introducing  Super 
Ferro  Dynamic  I  audio  cassettes  which 
are  said  to  have  a  better  quality  iron 
oxide  tape.  The  new  cassettes  have  been 
developed  for  international  recorders  and 
Agfa  say,  offer  equal  electro-acoustic 
properties  fortheC60  (  +  6)  or  C90  (  +  6). 
The  range  comprises  C60  +  6  (£1.73), 
C90  +  6  (£2.32)  and  C120+6  (£3.07). 
Agfa  Gevaert  Ltd,  Great  West  Road, 
Brentford,  Middlesex. 

New  mothers 

The  Lord  Randolph  baby  range  will  be 
advertised  to  new  mothers  during  Aug- 
ust, September  and  October  in  Nursery 
World,  Mother,  and  Mother  &  Baby. 
The  advertisement  instructs  the  mothers 
to  buy  from  their  local  chemist  and 
pharmacists  who  cannot  obtain  the  range 
from  their  wholesaler  should  contact 
Rand  Rocket  direct.  Rand  Rocket  Ltd, 
Imperial  Way,  Watford,  Herts. 

Wright's  vaporizing 
fluid  back 

Wright*s  vaporizing  fluid  is  now  available 
to  the  trade  again.  An  overwhelming 
increase  in  demand  during  the  whooping 
cough  epidemic  earlier  this  year  caused 
stock  shortages  in  most  outlets.  LRC 
Products  Ltd,  Sanitas  House,  Stockwell 
Green,  London  SW9  9JJ. 

Dylon  introduce 
two  new  lines 

Dylon  International  Ltd  have  introduced 
a  new  pack  containing  six  standard  25ml 
pots  of  Color-fun  fabric  paint  in  assorted 
colours  to  retail  at  the  special  offer  price 
of  £1.95  instead  of  the  usual  six-pot  re- 
tail price  of  £2.70.  The  paints  come  in  a 
cardboard  box  with  a  sleeve  illustrating 
the  colours  included  together  with  ideas 
and  full  instructions  for  their  use.  The 
new  pack  is  being  promoted  through 
women's  and  teenage  magazines,  with 
particular  emphasis  on  pre-Christmas 
issues. 

'"Fabric  Painting"  (Harmony  533)  and 
"Batik  Book"  (Harmony  532)  are  two 
new  craft  accessories  from  Dylon.  Pub- 
lished in  full  colour  in  association  with 
Lyric  (Pattern  Services)  Ltd  the  books 
provide  a  simple  step-by-step  guide  to 


their  craft  with  many  easy-to-follow 
design  ideas  for  patterning  clothes  and 
home  furnishings  using  Dylon  cold  dyes 
and  Colorfun  fabric  paints.  All  designs 
are  drawn  life  size;  the  "Batik  Book" 
has  four  patterns  to  trace,  and  the  "Fab- 
ric Painting"  book  has  five  outline  trans- 
fers to  iron  on  and  paint  in.  Both  books 
fit  into  a  display  unit  which  holds  10 
copies  of  each  title.  Recommended  retail 
price  £0.75  per  book.  Dylon  Inter- 
national Ltd,  Lower  Sydenham,  London. 


Gibbs  relaunch 
toothbrushes 

Elida  Gibbs  have  relaunched  their  range 
of  Gibbs  toothbrushes.  There  are  four 
brush  types:  longhead,  shorthead  (£0.27), 
junior  (£0.24)  and  bristle  (£0.40)  in  a 
choice  of  four  colours.  The  packaging 
and  display  stands  have  been  redesigned. 
Elida  Gibbs  Ltd,  PO  Box  IDY,  Port  man 
Square,  London  W1A  IDY. 

ON  TV 
NEXT  WEEK 

Ln — London,  M — Midlands;  Lc — Lancashire;  Y— 
Yorkshire;  Sc— Scotland;  WW— Wales  and  West, 
So — South;  NE — North-east;  A — Anglia;  U — Ulster, 
We— Westward;  B— Border;  G— Grampian; 
E — Eireann.  CI — Channel  Island. 

Alka  Seltzer:  All  except  Ln,  M 
Anadin:  All  except  U,  E 
Andrex:  All  except  Ln,  U,  E 
Crest:  All  except  E 
Dettol  cream:  All  except  E 
Dentu-creme:  All  areas 
Eau  Jeune:  All  areas 
Germolene:  Lc 

Head  &  Shoulders:  All  except  E 
Imperial  Leather  soap:  All  areas 
Lemon  Eno:  Lc 
Maxi  Dri:  All  areas 
Oil  of  Ulay:  All  except  E,  CI 
Pears  shampoo:  All  areas 
Recital:  Ln,  Sc,  WW,  We,  M,  NE 
Rennie:  All  except  E 
Savlon:  All  areas 
Sweetex:  All  areas 
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ot  just  a  pretty  face 


TommeeTippee's  biggest 
ver  advertising  campaign 
Dreaks  in  September.  Over 
i  million  mothers  will  see  double 
page  advertisements  in:  — 
Family  Circle     circ:  802,000 
iving  circ:  574,000 

arents  circ:  155,000 

other  circ:  73,000 

Mother  &  Baby  circ:  32,000. 

RANGE:  They'll  learn  that 
:here  are  a  host  of  Tommee 
rippee  products  to  choose  from. 

SAFETY:  They'll  learn  that 
TommeeTippee's  products 
plorit  just  meet,  but  beat 


the  world  s  toughest  safety 
regulations. 

QUALITY:  And  they'll 
learn  that  Tommee  Tippee 
products  are  designed  and  tested 
by  leading  baby-care  experts. 

To  make  sure  they  see 
Tommee  Tippee  products  in  your 
store,  we've  designed  a  range  of 
versatile  and  adaptable  display 
stands  that  get  noticed,  without 
getting  in  the  way. 

And,  of  course,  the  Jackel  & 
Company  national  salesforce,  and 
telesales  service,  will  ensure  you 
-  avoid  any  stock  problems. 


More  than  just  apretty  face. 

jacKeL  u 

Tommee  Tippee,  Jackel  &  Company,  Kitty  Brewster  Estate,  Blyth,  Northumberland  NE24  4RG. 

For  sales  service  telephone  Blyth  66771 
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Japan — an  exporter's  opportunity 


by  Keith  Clarke 

Regardless  of  the  length  of  time  it 
takes  Japan  to  reduce  its  $14  billion 
current  account  surplus  to  internation- 
ally acceptable  limits,  the  effects  of  its 
existence  has  done  more  potentially  for 
British  industry  than  investing  a  similar 
amount  in  marketing  budgets  for  our 
businessmen  to  sell  their  wares  to  the 
land  of  the  rising  sun. 

The  response  of  the  Japanese  Govern- 
ment, from  Prime  Minister  Fukuda 
downwards,  has  been  to  take  desperate 
short  term  measures  to  increase  im- 
ports— probably  only  a  few  crumbs  of 
which  will  come  our  way — but  more 
importantly  to  take  long  term  measures 
to  open  Japan  to  Western  goods. 

At  the  moment  the  door  has  only 
been  taken  off  the  chain  and  by  no 
stretch  of  the  imagination  could  it  be 
argued  that  a  plane  ticket  to  Tokyo  will 
bring  a  flood  of  orders.  However,  not 
only  has  the  door  been  released  from 
its  erstwhile  locks  and  bolts  but  a  struc- 
ture is  being  created  to  facilitate  im- 
ports; various  Government  agencies  are 
diverting  their  not  inconsiderable  efforts 
to  help  overseas  salesmen,  new  briefing 
literature  is  available,  in  the  form  of 
individual  market  reports,  tariff  barriers 
have  been  reduced  to  levels  similar  or 
lower  than  those  of  the  EEC — and  it  is 
all  being  paid  for  by  Japan.  As  his 
Excellency  Ambassador  Kato  told  a 
group  of  British  MPs  recently:  "I  find 
it  strange  that  my  role  has  changed 
from  that  of  selling  Japan  to  the  UK 
to  that  of  encouraging  the  UK  to  sell 
to  Japan." 

The  above  thoughts,  confirmed  by  a 
recent  trip  to  Tokyo,  are  not  intended 
to  convey  the  idea  that  exporting  to 
Japan  is  now  easy,  but  that  it  is  now 
possible  for  more  than  just  the  majors 
who  have  already  established  either  sub- 
sidiaries or  licensees  in  Japan.  Not  only 
is  it  possible,  but  if  the  foundations  are 
laid  now,  while  the  pendulum  of  opinion 
amongst  Japanese  officialdom  hovers 
over  the  "welcome"  mark,  it  could 
prove  a  rich  and  profitable  future  source 
of  earnings  for  UK  enterprises. 

A  crowded  country 

A  brief  look  at  the  Japanese  market, 
described  in  detail  in  the  book  "Invest- 
ing in  Japan"  by  the  Nomura  Research 
Institute  and  published  recently  by 
Woodhead-Faulkner,  shows  a  massive 
consumer  market  likely  'to  be  second 
only  to  the  US  in  disposable  income 
per  head  in  the  1990's.  By  population 
size,  with  110  million  people,  Japan 
ranks  as  the  world's  sixth  largest  coun- 
try. By  land  area,  at  1.5  times  the  size 
of  West  Germany,  it  ranks  fifty-sixth, 
but,  made  up  of  four  mountainous  main 
islands  and  hundreds  of  smaller  islands, 
onlv  15  per  cent  of  the  country  is  habit- 
able. This  gives  a  density  not  far  short, 
throughout  the  country,   of  something 


only  a  little  under  that  experienced  in 
the  suburbs  of  major  western  cities. 

With  the  shortage  of  land  comes  a 
shortage  of  raw  materials.  Japan  imports 
all  its  oil,  iron  ore,  nickel,  cotton,  wool 
and  bauxite,  three  quarters  of  its  coal 
and  half  its  food.  Yet  the  Japanese 
living  standards  statistically  are  on  a 
par  with  Britain  and  Italy.  This  has 
been  achieved  as  a  result  of  importing 
vast  quantities  of  energy  and  raw  mate- 
rials, turning  them  into  finished  pro- 
ducts and  selling  them  around  the  world 
to  pay  for  food  and  more  raw  materials 
to  keep  the  cycle  going. 

Since  the  1939-45  War,  the  Japanese 
growth  rate  has  increased  at  over  10  per 
cent  per  year.  Not  surprisingly  its  in- 
dustry, helped  by  a  business-like  govern- 
ment, has  jealously  guarded  its  home 
market  which  has  been  the  spring  board 
from  which  one  export-led  boom  has 
been  followed  by  another  export-led 
boom.  No  wonder  UK  industrialists 
complained  that  they  could  not  break 
the  doors  to  force  an  entry.  The  moti- 
vation of  the  Japanese  people  was  not 
success  and  surplus  for  its  own  sake, 
but  for  survival.  They  have  survived, 
and  their  goods  are  in  our  shops  and 
homes,  freely  bought,  to  prove  it. 

So  what  has  changed? 

Fundamentally  1973  and  all  that.  The 
surplus  cash  awash  in  the  world  swilled 
from  west  to  middle  east,  and  Japan, 
whilst  being  the  first  of  the  industrial 
nations  to  adapt  to  the  subsequent 
plague  of  rampant  inflation,  did  so  by 
selling  to  a  stagnant  world  economy  un- 
able to  keep  pace.  The  price  that  Japan 
is  paying  domestically  is  currently  high. 
Although  inflation  is  under  better  control 
than  among  the  other  industrial  nations, 
her  industry  is  having  to  change  down 
a  gear  from  a  production  capacity 
capable  of  producing  10  per  cent  growth 
per  annum  to  6  per  cent  per  annum. 
This  is  causing  increasing  unemploy- 
ment (almost  unheard  of  in  a  country 
where  lifetime  employment  is  the  rule 
rather  than  the  exception),  record  bank- 
ruptcies (18,000  in  1977),  uncertainty 
amongst  consumers  who  prefer  to  save 
rather  than  spend,  and  demands  a 
massive  transfer  of  personnel  from  high 
energy  consuming  industries  to  high 
technology  industries. 

So  the  problems  facing  the  Japanese 
Government  are  that  of  restraining  the 
western  world  from  erecting  trade 
barriers  which  would  cripple  her  in- 
dustry, leaving  little  to  pay  for  raw 
materials  and  food,  whilst  allowing  her 
industrial  leaders  sufficient  elbow  room 
to  adapt  production  capacity  to  match 
the  volume  and  type  required  by  the 
world,  but  at  the  same  time  reducing 
her  current  account  surplus  to  manage- 
able levels. 

Mr  Ushiba,  Economics  Minister,  when 


interviewed  by  a  group  of  British 
journalists  last  month,  put  forward  the 
case  that  whilst  an  equilibrium  in  trade 
between  Japan  and  the  West  was  vital 
he  felt  that  this  should  be  at  the  higher 
level  of  Japan's  current  exports  rather 
than  the  lower  level  of  her  imports.  In 
other  words,  both  in  the  interests  of 
Japan  in  adapting  to  the  post-oil-crisis 
world  economy  and  in  the  interests  of 
increasing  world  economic  growth,  in- 
cluding those  of  the  lesser  developed 
countries,  Japan  must  increase  her  im- 
ports and  not  overly  restrain  her  exports 
in  the  long  term.  This  was  reinforced 
by  Prime  Minister  Fukuda  when  he  said, 
to  the  same  group  ".  .  .  we  are  striving 
to  reach  the  target  of  7  per  cent  in- 
crease in  GNP  this  year  in  order  to 
increase  our  imports.  As  this  will  take 
time  we  are  engaging  upon  a  series  of 
emergency  import  measures." 

So  the  framework  for  increasing  im- 
ports is  being  created.  But  the  difficul- 
ties are  still  enormous.  Language,  culture, 
customs  and  distance  are  barriers  for 
starters.  These,  backed  up  by  a  some- 
what chaotic  Japanese  distribution  sys- 
tem, and  a  long-held  belief  on  the  part 
of  Japanese  consumers  that  imported 
goods  are  luxury  goods  and  therefore 
expensive,  are  all  minuses.  The  Jaguar 
selling  at  around  £30,000  (yes  you  orjly 
get  one  for  that)  does  little  to  change 
the  image.  However,  the  prize  down  the 
road  is  a  rich  one.  A  number  of  our 
leading  companies,  including  Colgate, 
BSR,  Courtaulds,  McVities,  Beecham 
and  Glaxo,  are  into  Japan  with  their 
own  subsidiaries  as  well  in  some  cases, 
as  local  licensees  selling  the  same  pro- 
ducts. Organisations  such  as  the  Japan 
Trade  Centre  and  the  Japan  Informa- 
tion Centre  in  London  backed  by  the 
newly  formed  "Import  Centre"  in  Tokyo 
are  freely  available  for  advice.  An 
article  such  as  this  cannot  answer  the 
question  "how"  do  we  break  into  Japan's 
markets.  However,  in  headline  form  the 
main  ways  open  are  appointing  agents, 
joint  ventures  and  selling  to  existing 
distribution  chains. 

Homework  first 

Several  UK  companies  appointed  agents 
first  and  subsequently  entered  into  joint 
ventures  or  set  up  their  own  subsi- 
diaries. In  pharmaceuticals  Japanese 
companies  are  constantly  looking  for 
new  products,  although  the  laws  regu- 
lating the  import  of  "ethical"  and  non- 
"ethical"  products  are  tight.  Again, 
however,  subject  to  adequate  research 
being  undertaken  by  the  would-be 
exporter,  the  market  is  there  and  local 
guidance  is  available.  Yamanouchi 
Pharmaceutical,  with  sales  of  £148m, 
import  30  per  cent  of  their  products 
which  include  antibiotics,  agents  for  the 
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BUSINESS  MATTERS 

Redundancy  payment 

by  Paul  Hilden* 


If  a  firm  has  to  dismiss  an  employee 
through  redundancy,  this  is  a  fair  reason 
for  dismissal  and  compensation  for  un- 
fair dismissal  can  be  avoided.  How- 
ever, the  employer  may  have  to  prove 
that  there  was  genuine  redundancy. 

This  is  defined  as  a  situation  where 
the  need  of  the  business  for  the  work 
that  the  employee  was  engaged  to  do 
has  ceased  or  diminished  or  is  likely  to 
cease  or  diminish.  Even  then  compen- 
sation will  still  be  payable  although  the 
upper  limits  of  compensation  for  re- 
dundancy are  far  less  than  those  for 
unfair  dismissal  and  nearly  half  of  the 
compensation  can  be  recovered  from  the 
central  redundancy  fund. 

It  should  be  stressed  that  whereas  for 
unfair  dismissal  claims  the  employee 
only  has  to  have  worked  for  the  em- 
ployer for  six  months,  the  period  to 
qualify  for  a  redundancy  payment  is  two 
years. 

A  further  point  to  watch  is  that  in 
choosing  an  employee  for  redundancy 
the  choice  has  to  be  fair.  In  a  business 
where  there  are  set  arrangements  for 
redundancy  (for  example  an  agreement 
with  a  trade  union)  this  has  to  be  fol- 
lowed. Where  there  are  no  arrangements 
the  safest  course  for  semi-skilled  and 
unskilled  workers  is  "first  in — last  out". 
With  skilled  workers,  the  needs  of  the 
business  for  particular  skills  or  special- 
isations can  be  borne  in  mind  when 
making  a  choice  of  whom  to  dismiss. 

If  a  tribunal  considers  an  unfair 
choice  to  have  been  made  then  compen- 
sation will  be  awarded  for  unfair  dis- 
missal, possibly  higher  than  that  for 
redundancy  with  no  refund  due  from 
any  central  fund. 


New  employees 

The  amount  of  paperwork  now  involved 
when  taking  on  new  employees  has  be- 
come more  forbidding  than  ever. 

However,  in  respect  of  income  tax 
and  national  insurance,  a  great  deal  of 
cash  may  be  involved  and  it  is  import- 
ant to  see  that  the  paperwork  and 
procedures  are  carried  out. 

First,  the  new  recruit  should  be  asked 
if  he  or  she  has  a  form  P45  which  will 
give  the  employee  a  code  number  and 
enable  you  to  make  out  a  PAYE  deduc- 
tion card.  You  will  then  be  in  a  position 
to  deduct  the  right  amount  of  tax  weekly 
or  monthly  according  to  the  tables  sup- 
plied by  the  Inland  Revenue.  If  the 
employee  has  no  P45  then  send  in  a 
form  P46  to  the  Inland  Revenue  which 
will  issue  a  code  number  for  the  em- 
ployee concerned.  In  the  meantime  tax 
should   be   deducted   according   to  the 
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instructions  for  emergency  coding  as 
given  in  the  tax  tables. 

As  far  as  social  security  is  concerned, 
deductions  again  have  to  be  made 
according  to  tables  obtainable  from  the 
Department  of  Health  and  Social  Secu- 
rity. You  must,  however,  if  the  em- 
ployee is  a  married  woman,  ask  her  if 
she  is  on  the  lower  or  higher  rate  social 
security  contribution  arrangements.  The 
tables  tell  you  what  deductions  to  make- 
depending  on  which  of  five  categories 
the  employee  falls  into.  For  example, 
category  A  is  the  person  who  pays  the 
full  rate  of  contribution  and  is  not  con- 
tracted out  of  the  state  earnings  related 
pension  scheme;  category  B  is  the  female 
on  the  lower  rate  not  contracted  out  of 
the  state  scheme,  and  so  on  right  through 
to  category  E. 

If  there  are  any  complications  about 
tax  or  social  security  contact  the  local 
Inland  Revenue  or  social  security  office. 

One  word  of  warning  about  tax.  If  a 
new  employee  joins  you,  gives  you  a 
P45  with  a  code  number,  and  the  tables 
show  that  because  of  the  amount  of  tax 
paid  during  the  tax  year  a  large  refund 
is  due  to  the  employee,  you  should  not 
pay  this  over  until  you  have  checked 
with  the  tax  inspector. 


Compulsory  purchase 

Circumstances  can  so  easily  arise  where 
your  business  premises  become  the  sub- 
ject of  a  compulsory  purchase  order. 

What  compensation  is  payable? 

First,  you  are  entitled  to  the  market 
value  of  the  property  as  if  no  compul- 
sory purchase  order  had  ever  been  made 
and  you  were  selling  the  premises 
privately  on  the  open  market.  You  are 
also  entitled  to  compensation  for  the 
net  loss  of  business  caused  as  a  result 
of  the  order.  If  you  can  reinstate  your 
business  elsewhere  this  will  be  taken 
into  account  in  making  the  assessment. 
You  will  receive  removal  expenses  and 
legal  costs,  costs  for  altering  equipment 
and  fittings,  loss  on  stock  and  other 
incidental  expenses.  The  same  rules 
apply  whether  you  are  a  freeholder  of 
your  premises  or  a  leaseholder  although 
if  your  lease  is  worth  nothing  on  the 
open  market  you  will,  of  course,  only 
receive  your  expenses  in  moving  and 
compensation  for  loss  of  trade. 

If  you  cannot  re-instate  your  business 
elsewhere,  then  you  will  be  compensated 
for  the  extinguishment  of  your  business 
based  on  the  value  it  would  fetch  as  a 
going  concern  on  the  open  market  as  if 
the  compulsory  purchase  order  had 
never  been  made.  There  are  special  rules 
for  those  over  60  who  feel  they  cannot 
face  the  idea  of  starting  up  the  business 
somewhere  else. 


Because  the  way  of  settling  the  above 
matters  are  complex  and  need  skilled 
negotiations  with  a  local  authority  or 
public  body,  it  would  be  wise  to  use  a 
chartered  surveyor  and/or  a  solicitor  to 
represent  you.  The  costs  of  such  pro- 
fessional assistance  will  be  met  as  part 
of  the  compensation. 

Using  contractors 

From  time  to  time,  businesses  have  the 
need  to  use  other  firms  or  individuals 
on  a  contract  basis.  It  may  be  necessary 
to  bring  in  a  firm  of  builders  for  struc- 
tural work  or  specialist  individuals  such 
as  electricians  or  plumbers.  Certain 
work  could  also  be  contracted  out. 

Although  the  firms  or  individuals  you 
use  are  not  employees,  under  recent 
legislation  they  can  be  placed  in  certain 
respects  in  the  same  position  as  if  they 
were  employees. 

For  example,  the  provisions  of  the 
Race  Relations  Act  apply  and  a  refusal 
to  use  an  individual  on  grounds  of  his 
race  or  nationality  will  be  treated  by  the 
law  in  the  same  way  as  if  that  person 
were  being  considered  by  you  for  em- 
ployment. 

The  health  and  safety  rules  also  apply 
since  the  law  states  that  it  is  the  duty 
of  every  employer  to  conduct  his  under- 
taking in  such  a  way  that  any  person  is 
not  exposed  to  a  health  and  safety  risk. 

Problems  can,  of  course,  arise  if  you 
employ  a  contractor  and  he  does  work 
on  your  premises  that  later  turns  out 
to  be  a  safety  risk. 

For  example,  you  may  use  somebody 
to  lay  a  new  floor.  He  does  this  in  such 
a  way  that  it  is  unsafe.  Who  is  respon- 
sible? In  a  case  such  as  this,  the  con- 
tractor held  himself  out  to  possess 
certain  skills  on  which  you  were  reason- 
ably entitled  to  rely.  Provided  you  were 
not  aware  and  could  not  be  aware  that 
the  job  was  done  negligently  and  in  an 
unsafe  way,  it  will  be  the  contractor 
and  not  you  who  will  be  responsible. 

Safe  equipment  and  tools 

Nearly  every  business  provides  equipment 
or  tools  for  its  employees  to  use.  It  may 
be  a  cash  register  in  a  retail  shop,  hand 
tools  or  plant  in  a  factory,  loading  gear 
in  a  distribution  firm.  It  is  of  course  the 
duty  of  an  employer  to  ensure  that  as  far 
as  his  employees  are  concerned  the  tools 
and  equipment  supplied  are  safe.  This 
means  that  before  issue  it  should  be  in- 
spected and  that  it  should  be  subject  to 
periodic  maintenance  and  inspection. 

However,  occasions  arise  where  accid- 
ents occur  with  equipment  and  tools 
where  no  amount  of  inspection  could 
guard  against  what  has  happened.  There 
may  be  something  inherently  wrong  in 
say,  the  metal  of  a  chisel  causing  it  to 
fracture.  It  is  possible  an  electrical  piece 
of  equipment  was  manufactured  with  un- 
safe wiring  which  was  connected  during 
the  process  of  manufacture  and  which 
an  inspection  by  a  non-specialist  would 
not  reveal. 

Who  is  liable  in  these  cases  if  an  injury 
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There's  much  more  to  hair  care 
than  shampoos  and  conditioners  and  in 
the  rapidly  growing  accessory  market 
Lady  Jayne  is  far  and  away  the  biggest 
and  fastest  selling  brand. 

Most  chemists  are  well  aware  that 
brushes,  curlers  and  combs  along  with 
all  the  other  items  that  make  up  the 
accessories  business  represent  rapid 
turnover  and  profit.  That's  why  most 
chemists  display  Lady  Jayne  along  with 
all  the  other  leading  hair  care  products. 

Almost  everything  your 
customers  need  for  beautiful  hair  is 
available  from  the  Lady  Jayne  display 
stand.  Rollers,  curlers,  grips,  pins,  clips, 
brushes,  combs  and  a  wide  range  of 
ornaments.  They're  all  there;  beautifully 
packaged,  beautifully  displayed. 

When  your  customers  ask  for  hair 
care  products  give  them  the  best . . .  the 
Brand  Leader. 

LADYJAtfNE 

Simply  beautiful  hair 


Laughton  &  Sons  Limited  Warstock  Road  Birmingham  B14  4RT.  Tel:  021-474  5201 


Do  not,  of  course, 
kill  a  patient. . . 

Some  insights  into  pharmacy  in  the  early  1900's 
by  Pamela  Bradshaw,  MPS* 
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occurs  to  an  employee  as  a  result?  At 
one  time,  the  employee  had  to  take  action 
not  against  the  employer  but  against  the 
manufacturer.  This  of  course  became  op- 
pressive if  the  manufacturer  was  overseas 
and  the  equipment  was  imported.  The 
law,  therefore,  now  says  that  the  em- 
ployee can  sue  the  employer  for  compen- 
sation and  it  is  then  up  to  the  employer 
to  recover  the  money  from  the  manu- 
facturer. Although  this  seems  to  transfer 
the  burden  to  the  employer  and  make 
life  more  difficult  for  him,  in  fact  the 
employer  will  find  that  his  insurance 
company  which  covers  him  for  accident 
liability  in  respect  of  claims  from  his 
employees,  will  take  the  matter  up  and 
relieve  him  of  this  task. 

Trade  descriptions 

Prosecutions  are  still  taking  place  under 
the  Trade  Descriptions  Act  but  many 
in  trade  or  business  are  unaware  of 
defences  that  might  be  open  to  them.  It 
is  a  good  defence  to  show  that  a  genuine 
mistake  was  made  against  which  it  was 
impossible  to  safeguard  reasonably; 
that  you  have  relied  on  information 
from  someone  else  whom  you  could 
reasonably  be  expected  to  trust  (for 
example  a  manufacturer  supplying  you 
with  packaged  goods);  that  someone 
else  was  responsible  for  the  false  trade 
description.  If  you  wish  to  put  up  this 
latter  defence  then  you  must  notify  the 
prosecution  at  least  seven  days  before 
the  hearing. 

If  one  of  your  employees  was  res- 
ponsible you  must  be  able  to  show  that 
you  took  all  possible  steps  in  advance 
to  instruct  your  employees  to  ensure 
that  no  false  trade  descriptions  or  mis- 
leading statements  were  to  be  given  to 
customers.  Otherwise  you  will  be  liable. 
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nervous  system,  tonics  and  vitamins. 
Their  latest  new  product,  Calicitase,  is 
imported  from  the  UK.  Marui,  one  of 
Japan's  largest  retailers  with  sales  of 
more  than  £450m,  imports  10  per  cent 
of  its  goods  from  overseas,  including 
furniture,  household  goods  and  clothing. 
Their  buyers  are  constantly  looking  for 
new  lines  from  Europe. 

A  representative  of  JETRO  in  Lon- 
don sums  up  the  current  position  by 
saying  that  "companies  prepared  to  do 
their  homework  now  can  get  in  on  the 
ground  floor  of  a  potentially  exciting 
new  export  market." 
□JETRO — Japan  External  Trade  Orga- 
nisation— has  published  a  booklet, 
"Access  to  Japan's  import  market,  No  4, 
1978,"  which  gives  advice  to  potential 
importers  of  cosmetics.  It  includes 
market  size,  consumer  trends  and  an 
outline  of  the  relevant  laws  governing 
pharmaceuticals.  A  limited  number  of 
copies  are  available  free  from  Japan 
Trade  Centre,  19  Baker  Street,  London. 


Looking  back  three  quarters  of  a  century 
it  is  easy  to  imagine  that  innovations  and 
changes  in  pharmaceutical  preparations 
were  slower  and  more  leisurely  in  the 
1900s.  But  further  examination  of  this 
premise  shows  that  this  may  be  false. 

In  The  Art  of  Dispensing  published  by 
C&D  in  1900,  over  200  newly  introduced 
compounds  are  described,  many  of  which 
were  synthetically  produced.  Most  of 
these  200  or  so  remedies  have  now  dis- 
appeared without  trace  but  a  few  are 
still  in  use  today. 

Much  hard  work  and  enthusiasm  at 
the  time  went  into  trying  to  discover  a 
potent  non-narcotic  pain  killer.  Many 
derivatives  of  the  salicylates,  phenacetin, 
etc,  are  mentioned  and  the  following  are 
a  few  examples  from  a  vast  array! 

"Thermodine  is  acetyl-para-ethoxi- 
phenylurethane,  a  crystalline  substance 
possessing  analgesic  and  antipyretic  pro- 
perties, which  has  been  recommended  in 
typhoid,  pneumonia,  influenza  and  the 
like.  Dose:  as  an  antipyretic,  5  grains; 
as  an  analgesic,  15  grains;  in  each  case 
gradually  increased.  To  be  given  as 
powders." 

"Agathin:  This  is  the  trade  name  for 
salicylalphamethyl-phenylhydrazine,  a 
colourless,  inodourous  and  tasteless 
powder  or  scales,  insoluble  in  water. 
Used  for  neuralgia,  sciatica,  and  similar 
affections  in  eight  grain  doses." 

"Betol  (beta-naphthol-salicylate):  A 
remedy  for  rheumatism  and  gonorrhoeal 
affections;  occurs  in  brilliant  colourless 
crystals  insoluble  in  water,  but  soluble 
in  alcohol  and  fixed  oils.  Dose  five  to 
ten  grains  in  powder  or  pills.  Used  for 
the  same  purpose  as  salol." 

Another  newly  introduced  remedy 
which  was  not  at  that  time  included  in 
the  British  Pharmacopoeia:  "Aspirin  is 
obtained  by  the  action  of  acetic  anhy- 
dride  on   salicylic   acid,   and   has  the 


formula  C0  H,  (O.CO.CH3)  CO,  H.  It  is 
a  white  crystalline  solid,  sparingly  soluble 
in  water.  Dose  for  articular  rheumatism: 
15  grains  three  times  daily." 

The  mysteries  of  bacteriology  had  yet 
to  be  explored  in  1900  although  Robert 
Koch  was  at  that  time  devoting  his  life 
to  studying  microbial  diseases  and  had 
discovered  methods  of  staining  bacteria. 
A  somewhat  doubting  entry  in  the  new 
remedies  section  of  The  Art  of  Dispen- 
sing shows  that  the  latest  knowledge  was 
finding  a  practical  application. 

"Pyoktanin:  A  fanciful  name  for  two 
aniline  dyes  related  to  methyl  violet  and 
used  in  surgery  on  the  supposition  that 
microbes  are  stained  and  killed  by  them. 
Yellow  pyoktanin  is  used  for  eye  diseases 
(0.5  per  cent  solution),  the  blue  for 
surgical  cases  (1  to  2  per  cent  solution, 
ointment,  and  dusting  powder)." 

Three  of  the  remedies  listed  are  still 
in  use  (or  abuse)  today,  though  not  for 
the  same  afflictions:  "Piperazine  is  a 
synthetic  product  (diethylene  diamine)  in 
colourless  needle-shaped  crystals,  freely 
soluble  in  water.  It  is  stated  to  have  a 
marvellous  action  in  freeing  the  system 
from  deposits  of  insoluble  urates  and 
consequently  rivals  lithium  salts  in  the 
treatment  of  gout.  Dose:  five  to  ten 
grains." 

"Heroine:  A  dicetic  derivative  of  mor- 
phine, which  is  recommended  in  place 
of  codeine  and  morphine  as  a  consti- 
tuent of  bronchitis  mixtures.  Dose  and 
methods  of  dispensing  similar  to  mor- 
phine." 

And:  "Cannabine  tannate:  A  pre- 
paration of  Cannabis  indica,  occurring 
in  brownish  powder,  and  given  in  five  to 
15  grain  doses  as  a  calmative.  Minimum 
two  grains,  maximum  25  grains." 


*Part  4  of  a  series  started  in  Retail 
Chemist 


Bottles  from  the  pharmacy  museum  of  John  Newstead,  Norwich 
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RIDDOBRON 

for  asthma — the  effective  Inhalant  used  with 
confidence  by  asthma  sufferers  over  many  years. 

RIDDELL  PRODUCTS 

offer  a  complete  range  of  Asthma 
Products  and  Inhalers. 

All  of  which  are  available  on  the 
NHS  with  the  exception  of  the 
Superpag  Inhaler,  and  Electric 
Pneumostat 

RIDDELL  PRODUCTS  LTD. 

RIDDELL  HOUSE,  10-14  DUNBRIDGE  STREET,  LONDON  E2 
Telephone  01-739  7254/5/6 


SURGICAL  ELASTIC  HOSIERY 
BELTS  —  TRUSSES 

•  TWO-WAY  STRETCH  ELASTIC  YARN 

•  FLATBED  KNIT  &  CIRCULAR  KNIT 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made-lo-Measure 
Obtainable  direct  or  through  your  wholesaler.  Write  for  literature. 

Stock  Belts  (Abdominal  and  Spinal)  -  Elastic  Band  Trusses  -  Jock  Straps 
Suspensory   Bandages      -      Athletic   Slips      -      Stockinette  Bandages 


SALLIS  LTD 


Vernon  Works,  Basford,  Nottingham 
Phone:    77841-2         Grams:  Eesiness 


INSTANT 
CASH 


We  are  an  experienced  and  successful  company 
with  a  really  live  management  team,  supplying 
chemists  and  stores  at  home  and  overseas,  and 
we  wish  to  extend  our  product  range. 

We  are  open  to  discuss  on  any  basis,  with  a 
product  or  company  with  growth  prospects, 
currently  showing  a  net  profit  before  tax  of 
£30,000  or  over. 

We  invite  discussions  with  principals  only  who 
think  they  may  like  to  join  us  in  some  association, 
or  sell-out,  or  even  licence  a  product. 

Perhaps  you  would  like  to  know  a  little  more  about 

us. 

Please  write  to  David  Williams, 
Managing  Director, 
Simple  Soap  Ltd., 
Station  Road,  Hampton,  Middlesex. 


Take  a  stand 

for  the 
Brand  Leader 

Over  £400  worth  of  the  fastest  selling 
lines  at  R.S.R  in  only  2.5sq.ft.  of  floor 
space.  To  get  your  Lady  Jayne  display 
stand  and  increase  your  turnover,  contact 
your  nearest  franchised  dealer  now. 
He  will  offer  you  a  great  deal. 

Franchisee!  Chemist  Distributors 


England  &  Wales: 

D.  J.  Britton  (Bristol)  Ltd., 
8,  Roman  Road, 
Easton,  Bristol  BS56DH. 

C  R.  Crosskill  &  Sons  Ltd., 

Calvert  Works, 

Norwich,  Norfolk  NOR  79K. 

CW.S.  Limited, 
Handforth  Road, 
Handforth,  Wilmslow, 
Cheshire 

E.  Davids  &  Co.  Ltd., 
378,  Essex  Road, 
London  N  1. 

Estchem  Wholesale  Supplies, 
Leeston  Road, 
Sharston  Ind.  Estate, 
Wythenshaw,  Manchester  22. 

S.  Landaw  &  Co.  Ltd., 
156,  Manor  Park  Road, 
London  N.W.10. 

Macton  (South  Wales)  Ltd., 
UnitNo.8, 
Glanylln  Square, 
Taffs  Well,  Cardiff. 

George  Mitchell  &  Co.  Ltd., 
80,ElswickRoad, 
Newcastle- on-Tyne  NE4  6J  J. 

East  Midland  Toiletries  Ltd., 
Unit  9,  Wilford  Ind.  Estate, 
Ruddington  Lane, 
Wilford,  Nottingham. 

Paul  Murray  Ltd., 
Speedwell  Close, 
Chandlers  Ford  Ind.  Estate, 
Eastleigh,  Hants.  SOS  3YN. 

Nekem, 

27/32,  Edgar  Street, 
Ropery  Street, 
HullHU32DA. 

Dennis  E.  Riches, 
29/31,  Malvern  Road, 
Hornchurch,  Essex. 

Sherlock  Bros.  Ltd., 
355/357,  City  Road, 
London  E.C.I. 

A.  L.  Simpkin  &  Co.  Ltd., 
3,  Hunter  Road, 
Hillsborough, 
Sheffield  S64LD. 


Supervite  (London)  Ltd., 
Second  Floor.  Unit  5, 
25.  Lattimore  Road, 
St.  Albans,  Herts. 
Unichem  Limited, 
Crown  House, 
Morden,  Surrey. 
Vernon  Powell  Ltd., 
Verona  House. 
54.  Selsdon  Road, 
South  Croydon,  Surrey. 

Wains  of  Tun  bridge  Welts. 
31/33,  Albion  Road, 
Tunbridge  Wells.  Kent. 
Western  Trading  Co., 
32A,  Allenbank  Crescent, 
Off  Whitchurch  Road, 
Cardiff. 

Williamson  &  Co.. 
(Cornwall)  Ltd., 
1,  Higher  Fore  Street, 
Redruth,  Cornwall. 
Scotland: 

Aberdeen  Chemists  Sundries, 
17,  St.  Nicholas  Street. 
Aberdeen. 

Wm.  Davidson  Limited, 
West  Tullos  Ind.  Estate, 
Aberdeen  AB98BE. 

Fernan  (Sundries)  Ltd., 
Springkerse  Estate, 
Cunningham  Road,  Stirling. 

Wm  Knotts(Ayr)Ltd„ 
1,  Carrick  Road,  Ayr. 

Hugh  Reynolds, 
(Chemists  Sundries)  Ltd., 
10,  Whitehouse  Loan, 
Edinburgh  EH91AX. 
Northern  Ireland: 
S.  Haydock  Limited, 
31,  Ballynahinch  Road, 
Carryduff,  Belfast. 
D.  L.Kirkpatrtck&  Son  Ltd., 
246B,  Newtownards  Road, 
Belfast  5. 

H.  Mitchell  &  Co.  Ltd., 
Boucher  Road,  Belfast. 

Irish  Republic 

M.J.Homan, 

14  Denziile  Lane,  Rear  14, 
Merrion  Square,  Dublin  2. 


LADY  JAYNE 

Simply  beautiful  hair 
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More  ProHt 


Independent  Retail  Pharmacists  need  all 
the  help  they  can  get. 

We  are  a  totally  Independent  Wholesale 
Organisation  committed  to  giving  that  help. 

Avery  important  part  of  our  package' 
is  sharing  our  profits  with  %u -the  retailer. 

Together,  we  have  achieved  a  great  deal. 
Together,  we  can  achieve  so  much  more. 

UiMiChEM  -  tUe  Means  test 
you  can  t  iqiMORE  if  you 
Wue  Your  Future 
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PROFESSIONAL  NEWS 

Pharmaceutical  Society  of  Great  Britain 

Evidence  to  be  presented 
against  chloroform  ban 


The  Department  of  Health  does  not  think 
it  appropriate  for  any  provision  to  be 
made  in  a  proposed  Order  under  the 
Medicines  Act  for  pharmacists  to  coun- 
terprescribe  products  containing  chloro- 
form (except  when  present  as  a  preser- 
vative) or  hold  stocks  of  such  products 
for  dispensing.  This  was  indicated  in 
a  letter  sent  to  the  Pharmaceutical 
Society  in  reply  to  the  Society's  com- 
ments on  the  proposed  Order. 

The  Society's  Council,  at  its  meeting 
last  week,  decided  to  send  written 
evidence  concerning  the  proposed  ban 
on  the  use  of  chloroform  in  medicinal 
products  for  internal  use  to  the  Medi- 
cines Commission  and  also  present 
oral  evidence  to  the  Medicines  Commis- 
sion on  October  20.  A  joint  working 
party,  set  up  by  the  Society,  the  Proprie- 
tary Association  of  Great  Britain,  the 
Association  of  the  British  Pharmaceuti- 
cal Industry  and  the  Toilet  Preparations 
Federation,  will  also  be  presenting  both 
written  and  oral  evidence.  The  Society 
will  point  out  the  difficulties  that  would 
arise  in  respect  of,  for  example,  kaolin 
and  morphine  mixture,  if  the  proposed 
ban  were  enacted  and  if  chloroform- 
containing  products  could  only  be  made 
up  and  supplied  on  a  prescription. 

Extension  of  rural 
'standstill'  sought 

Council  agreed  with  a  recommenda- 
tion of  the  Practice  Committee  that  the 
Society  should  support  the  Pharma- 
ceutical Services  Negotiating  Committee 
in  its  opposition  to  the  General  Medical 
Services  Committee's  proposal  that  it 
should  be  possible  for  patients  to  be 
transferred  from  the  prescribing  list  of 
one  doctor  to  the  dispensing  list  of  an- 
other doctor  without  change  of  address 
and  without  referral  to  either  the  local 
or  national  joint  committee  on  rural 
dispensing.  Council  also  agreed  that  a 
meeting  to  discuss  that  matter  and  also 
the  extension  of  the  "standstill"  should 
be  sought  with  the  GMSC. 

A  London  health  planning  consortium 
was  being  set  up  to  study  the  health 
problems  of  London,  it  was  reported  to 
the  Practice  Committee.  Noting  that  the 
current  membership  of  the  consortium 
included  a  regional  administrator, 
medical  officer,  nursing  officer  and 
treasurer,  Council  said  that  a  regional 
pharmaceutical  officer  should  be  a  mem- 
ber also.  The  Society  will  be  recom- 
mending to  the  Department  of  Health 
two  possible  names  for  inclusion. 


The  PSNC  has  carried  out  a  survey 
of  Local  Pharmaceutical  Committees  to 
find  their  views  on  the  use  of  amber 
and  white  dispensing  bottles,  and  the 
majority  indicated  their  preference  for 
maintaining  the  status  quo,  it  was  repor- 
ted to  the  Practice  Committee. 

Move  towards  wider 
use  of  CRCs 

The  Department  of  Health  should 
reconsider  the  Society's  request  to  extend 
the  use  of  child  resistant  containers  to 
all  solid  dose  dispensed  medicines,  and 
should  conduct  a  publicity  campaign 
informing  the  public  to  expect  such 
containers  unless  exemption  was  claimed. 
These  were  among  a  number  of  sug- 
gestions agreed  by  Council  for  recom- 
mendation to  the  Department.  Council 
also  decided  that  the  PSNC  should  be 
informed  that  the  largest  available  con- 
tainer that  would  take  a  child  resistant 
closure  was  170ml,  and  that  when  quan- 
tities too  large  for  that  container  were 
prescribed,  pharmacists  were  likely  to 
use  an  alternative  large  container 
rather  than  several  CRCs. 

The  Department  of  Health  is  to  be 
informed  that  all  the  organisations  con- 
sulted over  the  choice  of  pharmacy 
representatives  for  the  Department's 
working  party  on  information  to  patients 
had  agreed  that  they  should  be  Dr  P.  R. 
Noyce,  Mr  J.  P.  Kerr,  and  Mr  D.  N. 
Sharpe,  with  the  exception  of  the 
National  Pharmaceutical  Association, 
which  had  written  directly  to  the 
Department  saying  that  it  considered  its 
members  would  not  be  adequately  repre- 
sented unless  its  chairman  was  included. 

Amendments  to  the  batchelor  of 
pharmacy  degree  course  of  the  Univer- 
sity of  Nottingham  and  to  the  BPharm 
regulations  of  the  University  of  London 
were  within  the  Council's  criteria  for 
the  approval  of  degrees,  it  was  decided. 
The  value  of  the  Society's  research 
awards  is  to  be  increased  from  £1,655 
to  £1,990  per  annum  for  the  London 
metropolitan  area,  and  from  £1,475  to 
£1,610  per  annum  elsewhere,  in  line 
with  the  awards  made  by  the  research 
councils.  Also  details  of  a  new  Science 
Research  Council  scheme  to  encourage 
research  co-operation  between  employ- 
ers, and  polytechnics  and  universities, 
were  considered  by  the  Education 
Committee.  The  Education  Committee 
noted  that  the  "industrial"  participant 
could  be  in  either  hospital,  industrial  or 
general  practice  pharmacy. 


A  resolution  on  "the  responsible 
person"  is  to  be  discussed  at  the  meet- 
ing of  the  general  assembly  of  the  Inter- 
national Pharmaceutical  Federation  in 
September.  Council  decided  that  dele- 
gates representing  the  Society  at  the 
general  assembly  should  support  the 
resolution. 

A  request  by  the  British  Pharma- 
ceutical Students  Association  that  one 
observer  should  be  allowed  to  attend 
one  meeting  of  the  Society's  Council 
per  year  on  the  same  basis  as  regional 
representatives  was  not  granted.  The 
Council  considered  that  more  experience 
was  required  on  the  current  means  of 
consultation  between  the  two  bodies 
before  introducing  any  additional 
arrangements.  A  meeting,  to  be  held  on 
November  1,  of  the  BPSA  executive 
with  the  officers  of  the  Society  and  the 
Education  Committee  chairman,  will  be 
the  first  of  the  newly  introduced  formal 
meetings  with  Council  members.  It  had 
been  agreed  when  the  student  section 
had  been  established  that  there  should 
be  such  an  annual  meeting. 

Council,  on  the  recommendation  of 
the  Hospital  Pharmacists  Group  Com- 
mittee, agreed  not  to  pursue  a  sugges- 
tion that  the  Society's  professional 
indemnity  insurance  scheme  should  be 
extended  to  include  preregistration 
students  in  hospitals.  The  Committee 
felt  that  as  students  were  working  under 
the  supervision  of  a  qualified  pharma- 
cist, the  latter  took  full  responsibility. 

New  guidelines  on  the  legal  represen- 
tation in  courts,  of  insured  pharmacists, 
are  to  be  drawn  up  by  the  Society  for 
publication  and  distribution  to  all 
hospital  pharmacists.  That  was  recom- 
mended by  the  Hospital  Pharmacists 
Group  Committee  after  the  Committee 
had  been  told  of  a  pharmacist  who  had 
given  evidence  in  a  coroner's  court, 
and  later  in  a  Crown  Court  as  prosecu- 
tion witness,  and  had  been  subjected  to 
unfair  criticism  in  the  Crown  Court 
proceedings. 

'Strong'  letter  on 
hospital  medicines 

A  strongly  worded  letter  is  to  be 
sent  to  the  Department  of  Health  taking 
exception  to  the  fact  that  the  Depart- 
ment has  not  honoured  its  promise  to 
submit  to  the  Society,  before  the  con- 
sultation process,  copies  of  its  proposals 
for  the  control  of  medicines  in  hospitals. 
The  Society  is  to  inform  the  Ministry 
of  Defence  of  its  concern  at  the  delay 
in  organising  a  meeting  to  discuss  the 
supervision  of  medicines  in  the  armed 
forces.  Every  possible  step  is  being  taken 
to  secure  a  meeting. 

Merk  Sharp  &  Dohme  Ltd  have 
accepted  the  Society's  comments  that 
their  advice  to  patients  to  throw  away 
stocks  of  Hydrosaluric-K  and  Salupres 
when  those  products  were  discontinued 
was  wrong.  The  company  has  also 
accepted   the   Society's   comment  that 

Continued  on  p266 
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Ayurvedic  medicine— science 
for  the  right  frame  of  mind 

by  A.  G.  Mervyn  Madge,  FPS 


With  the  increasing  interest  being  taken 
in  Chinese  traditional  medicine  and 
materia  medica,  it  might  be  of  value 
to  view  the  medicine  of  another  part 
of  the  East:  Sri  Lanka  and  India.  There 
is  evidence  of  links  between  China  and 
India  thousands  of  years  BC  in,  for 
example,  pottery.  Chinese  alchemy  also 
derived  some  influence  from  Ayurvedic 
medicine  and  thoughts  in  the  turning  of 
base  metals  into  gold  bhasmas,  kushta 
and  colloidal  preparations. 

Bhasmas — ashed  or  kushta — killed  are 
plant  extracts  "combined"  with  metals 
in  a  large  number  of  permutations  and 
combinations.  Sometimes  gold  leaf  is 
triturated  with  plant  powders  in  a  pestle 
and  mortar  five  hours  a  day  for  about 
three  months,  or  gold  filings  are  heated 
with  plant  powders  at  about  400°C 
forty  times  for  four  hours  each  time. 
This  gives  a  brick  red  powder  (suvarna 
bhasma)  which  is  so  finely  divided  as 
to  form  "colloidal"  gold  on  contact 
with  liquids.  This  probably  has  a  link 
with  some  of  the  ancient  Chinese  elixirs. 

Officially  recognised 

In  Sri  Lanka  Ayurvedic  medicine  is 
probably  at  its  strongest  and  is  officially 
recognised  in  tuition,  hospitals,  etc, 
some  specialising  in  ophthalmology, 
burns  or  fractures.  The  various  prescrip- 
tions, treatments  and  formulas  used  by 
the  physicians  are  in  many  instances 
their  private  preserve  and  frequently  die 
with  them. 

The  word  "Ayurveda"  comprises  two 
words:  "Ayuh"  meaning  life  and 
"veda"  science.  It  is  a  complete  science, 
being  a  means  to  health  and  to  the 
"right"  frame  of  mind  as  well.  Moral, 
religious,  and  social  education  come  in- 
to play.  Pratyaksha  is  direct  observation, 
Anumana  the  application  of  deduction, 
induction  and  analytical  reasoning 
coupled  with  Aptopadesha  the  known 
knowledge  on  the  subject  under  study 
based  on  a  millenium  of  experience. 
There  are  several  cardinal  precepts: 
Panchamahabhuta,  Tridosha,  and  Rasa, 
Guna,  Vipaka,  Virya,  and  Prabhava. 

Panchamahabhuta  takes  the  view  that 
matter,  including  man,  is  composed  of 
five  basic  elements:  solid,  liquid,  radiant 
heat  and  light,  the  gaseous  state  and 
the  spacial  state — which  is  quite  differ- 
ent from  the  elements  of  modern  science. 

Tridosha  consists  of  three  biological 
factors  which  feed  the  organism  through 
the  nervous,  digestive  and  lymphatic 
systems  and  therefore  are  nutritive 
fluids.  It  is  here  that  a  slight  similarity 
to  Chinese  acupuncture  theory  is  seen. 
If  the  three  factors  of  Tridosha  are  in 
equilibrium,    then    the    person  enjoys 


health;  any  imbalance  causes  disease. 

The  basic  tissue  elements  of  the  body 
Sapta  (meaning  seven)  Dhatu  are  chyme 
or  chyle — products  of  gastro-intestinal 
digestion — blood  tissue,  muscular  tissue, 
adipose  tissue,  bone  tissue,  bone  marrow, 
and  reproductive  elements. 

Mala  means  waste  products  such  as 
faeces,  sweat,  urine,  etc  and  also  waste 
products  of  tissue  metabolism:  urea, 
uric  acid,  ammonia,  lactic  acid,  choles- 
terol, bile  pigments,  etc. 

Man  is  considered  as  the  integration 
of  the  physical  and  mental  bodies.  The 
mental  "body"  has  three  qualities 
(Triguna)  comprising  Satwa  (enlighten- 
ing) Rajas  (exciting)  and  Tamas  (depress- 
ing). Ayurvedic  theory  accepts  the  pre- 
cept that  the  mind  is  very  powerful 
in  the  cause  and  cure  of  disease.  Pre- 
dominance of  Satwa  gives  harmony, 
Rajas  leads  to  emotion  and  Rajas  when 
vitiated  with  Tamas  can  cause  both 
mental  and  bodily  disease. 

Five  categories  with  food 

With  reference  to  food  Ayurveda  has 
five  categories:  taste,  qualities,  transfor- 
mation of  taste  after  food  is  digested 
in  the  gastro-intestinal  tracts,  power, 
potency  or  energy  of  a  substance,  and 
the  specific  power  of  the  substance. 

Therapeutically  there  are  eight 
branches  of  Ayurvedic  medicine:  inner 
medicine,  paediatrics;  psychiatry,  ear, 
nose,  throat  with  ophthalmology,  surgery, 
toxicology,  rejuvenation  and  aphro- 
disiacs. It  utilises  known  wisdom  (Bud- 
dhi)  through  reason  (yukti)  and,  like 
Chinese  thought  and  explanation,  does 
not  seem  comprehensible  to  the  western 
world  where  conclusions  are  based  on 
logical  deduction.  Great  emphasis  is  laid 
upon  the  prevention  of  disease  by  observ- 
ing rules  of  good  conduct,  and  also  the 
importance  of  diet  in  treatment. 

Medicinal  plants  are  classified  in  the 
Ayurveda  according  to  their  pharmaco- 
logical properties.  Strict  details  are  given 
for  the  harvesting,  curing  and  storage 
of  dry  raw  materials  of  which  there 
are  400  main  items.  In  Sri  Lanka  where 
the  number  of  flowering  plants  is  3,000, 
over  500  are  used  medicinally. 

The  integration  of  minerals  into  Ayur- 
vedic medicine  came  mainly  from  north- 
ern India,  and  mercury  plays  a  major 
role  in  these  preparations. 

Sri  Lanka  has  three  colleges  teaching 
Ayurvedic  medicine  and  the  training  of 
physicians,  based  on  indigenous  medi- 
cine, follows  mainly  the  "master  and 
pupil"  method  of  tuition.  The  most  im- 
portant is  the  Government  College  of 
Ayurvedic  Medicine  which  has  about 
750  students  of  both  sexes  for  a  five 


year  course.  To  enable  the  original 
scripts  to  be  studied  Sanskrit  is  taught 
and  Urdu  for  the  Unani  section. 

The  350  bed  Central  Hospital  of 
Ayurveda  provides  the  clinical  studies, 
observations  and  practice.  It  should  be 
noted  that  modern  subjects  of  the  west- 
ern world  are  taught  as  well,  to  give 
the  student  a  comprehensive  background 
to  medicine.  After  obtaining  the  diploma 
a  further  one  year's  compulsory  intern- 
ship in  Ayurvedic  hospitals  is  neces- 
sary. This  can  lead  to  a  two  year  post- 
graduate examination  and  eventually  a 
degree  recognised  by  the  university. 

Though  we  in  the  west  may  only  have 
a  passing  or  academic  interest  in  Ayur- 
vedic medicine,  it  can  be  seen  that  it 
plays  a  vital  and  increasing  part  in  the 
health  programme  in  indigenous  medicine 
in  the  relevant  parts  of  the  world.  No 
doubt,  as  with  China,  more  knowledge 
will  be  forthcoming  as  modern  research, 
and  discovery  move  into  these  areas. 

PSGB  Council 

MSD  agreement 

Continued  from  p265 

its  advice  to  pharmacists  that  the  pro- 
ducts were  being  discontinued  should 
have  included  an  explanation  of  the 
reason,  namely,  that  there  was  a  repor- 
ted association  of  small  bowel  ulceration 
with  enteric-coated  potassium.  The 
company  has  agreed  to  bear  in  mind 
those  points  and  the  Society's  comments 
that  the  recommendation  that  patients 
should  be  prescribed  Moduretic  as  an 
alternative  had  overtones  of  sales  promo- 
tion rather  than  information,  should  a 
similar  situation  arise  in  the  future. 

A  non-pharmacist  who  had  sought 
advice  on  the  ethics  of  pharmacists  sell- 
ing lottery  tickets  in  aid  of  kidney 
machines  is  to  be  told  that  the  Council 
could  not  approve  of  such  lotteries  and 
that  a  pharmacist  taking  part  in  such 
lotteries  could  be  in  conflict  of  para- 
graph 5  of  the  Statement  upon  Matters 
of  Professional  Conduct. 

A  warning  letter  is  to  be  sent  to  a 
superintendent  pharmacist  whose  phar- 
macy company  had  been  featured  in  a 
half  page  news  sheet  advertisement 
using  the  phrase  "dispensing  chemist" 
and  including  an  alleged  interview  with 
the  pharmacist.  A  warning  letter  is  to 
be  sent  to  a  pharmacist  whose  pharmacy 
had  been  a  subject  of  an  advertising 
feature  in  a  local  newspaper.  Several 
members  had  complained  about  it  to 
the  Society. 
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make 
pain-free 
profits 


SPRAY 

pain  relieving 
skin  spray 


with  every  12  ordered 


■ 

ii 


IOUBLE  BONU 

inked  to  display  when 
ordered  through  your 
PR  representative 


rapid  cooling  relief  for 
muscular  pain  and  spasm 


Order  through  your 
wholesaler  or 
PR  representative  now 


we  still  have 

id  leaders? 

All  the  vast  sums  allegedly  spent  on  promoting  flash-in-the-pan  bath  products 
may  have  obscured  one  fact. 

Your  biggest  profits  still  come  from  Radox. 

Radox  Salts-best  seller  in  the  entire  bath  additive  market. 

For  50  years  Radox  Salts  has  been  a  family  favourite.  Today  it  commands 
a  share  of  over  50%  of  all  salts  sales.  And  it's  still  gaining  ground.  Thanks  to  hard  hitting, 
high  frequency  advertising.  This  year  the  whole  range  will  be  in  greater  demand. 
Three  fragrances,  two  sizes-six  chances  for  you  to  make  bigger  profits. 

Radox  Herbal  Bath-best  seller  in  the  bath  liquid  market. 

It's  the  best  selling  bath  liquid  in  general  distribution.  With  sales  boosted 
to  record  levels  by  eye-catching  re-packaging,  an  improved  formulation  and  persuasive 
iadvertising.  This  August  sees  yet  another  burst  of  advertising  on  TV.  and  in  women's 
magazines. 

All  in  all,  the  two  brand  leaders  are  going  from  strength  to  strength.  So  order 
now.  We  guarantee  your  stocks  will  go  right  down  the  drain. 


Nicholas-  No.I  at  bathtime  W 

Pharmaceuticals,  Toiletries 
Hospnal  Supplies 
Radox  is  i  trade  mark 


mmm'f  mm 

Fall  in  profits  for 
Barclays/Westons 

The  pharmaceutical  division  of  Dixons 
Photographic  Ltd,  comprising  Barclays 
wholesale  and  Westons  retail  chain, 
suffered  a  fall  in  profits  on  an  increased 
turnover  for  the  year  ended  April  29, 
1978.  Net  pretax  profits  were  £1.02 
million  (£1.75m  in  1977)  and  turnover 
was  £77. 65m  (£63. 29m).  For  the  Dixons 
group,  record  pretax  profits  of  £9. 52m 
(£8. 73m)  were  achieved  and  turnover 
was  £183. 4m  (£152. lm). 

Dixons  retail  division  increased  net 
pretax  profits  to  £3. 85m  (£2. 84m)  and 
turnover  to  £52. 95m  (£45. 06m).  The 
processing  division  achieved  pretax  pro- 
fits of  £693,000  (£468,000)  and  turnover 
of  £4.61m  (£3.38m). 

Roche  to  expand 
in  Scotland? 

Hoffmann-La  Roche  are  considering 
a  site  at  Dairy  in  south-west  Scotland 
for  the  building  of  a  £50m  plant  for 
the  manufacture  of  vitamin  C. 
Although  several  other  sites  in  Europe 
have  been  examined,  the  Dairy  site  is 
a  strong  contender,  according  to  the 
Financial  Times,  as  the  company  already 
has  a  plant  there  manufacturing  vitamins 
B1  and  B6  and  there  is  plenty  of  room 
for  expansion.  The  decision  on  the  pro- 
ject, which  could  create  about  300  new 
jobs  in  the  area,  is  expected  by  the 
middle  of  next  month. 

Satisfactory  year 
for  Philip  Harris 

The  past  year  can  be  regarded  as  reason- 
ably satisfactory,  says  the  chairman  of 
Philip  Harris  (Holdings)  Ltd,  Mr  N.  H. 
Russell.  Pretax  profits  for  the  year  ended 
March  31,  1978,  were  £702,234  (£685,254 
in  1977).  Turnover  had  increased  by 
£793,887  to  £9.23  million  (£8.44m).  Pro- 
fits after  tax  were  £327,645  (£325,142). 
Mr  Russell  says  in  his  statement  that 
profits  after  tax  would  have  been 
£243,000  after  making  adjustments  to  the 
cost  of  sales,  depreciation  and  taxation. 
Mr  Russell  says  the  Medical  Co  sub- 
sidiary again  raised  its  turnover  despite 
increasingly  intense  competition  but 
shrinking  margins  plus  more  stringent 
suppliers"  terms  and  ever  rising  distribu- 
tion costs  resulted  in  lower  profit.  The 
range  of  the  industrial  medicine  section 
is  to  be  extended. 

Record  investment 
in  Ireland 

Overseas  industrial  investment  in  the 
Republic  of  Ireland  in  1977  was  the  best 
on  record,  says  the  Industrial  Develop- 
ment Authority.  Eighteen  new  British 


investment  projects  were  negotiated, 
with  a  combined  investment  of  £22m. 

During  1977  the  Irish  economy  ex- 
panded rapidly  on  all  fronts.  The  manu- 
facturing sector  was  particularly  buoy- 
ant— output  grew  by  almost  10  per  cent, 
exports  by  over  20  per  cent  and  invest- 
ment by  20  per  cent.  Chemicals  and 
pharmaceuticals  were  among  the  most 
buoyant  industrial  sectors. 

The  Industrial  Development  Authority 
has  set  itself  the  task  of  negotiating  new 
projects  in  1978  which  will  have  the 
potential  to  provide  27,000  jobs  when 
they  reach  their  maximum  output,  com- 
pared with  24,000  in  1977  and  18,000 
in  1976. 

Aerosols  sales 
double  in  5  years 

Aerosols  International  Ltd,  a  member  of 
Cadbury  Schweppes  group,  had  an  in- 
crease of  57  per  cent  in  turnover  in  1977 
on  the  previous  year.  Sales  in  1977  at 
£11.4m  were  double  those  of  five  years 
ago.  This  achievement  was  reported  re- 
cently by  managing  director,  Peter  Dun- 
kerley.  Particularly  pleasing,  he  said  was 
the  highly  successful  export  drive  being 
carried  out  by  the  company,  with  the 
result  that  in  1977  22  per  cent  of  total 
export  sales  of  aerosols  from  the  UK 
had  been  made  by  Aerosols  International. 

Briefly 

P.  M.  Blatt,  has  moved  his  business  to 
213  Clapham  Park  Road,  London  SW4 
7EY  (telephone  01-622  3567). 
The  new  address  of  Alfred  Tapsell  is  5 
Beach   Walk,    Whitstable,    Kent  (tele- 
phone: Whitstable  263189). 
Pharmacia   (Great   Britain)   Ltd  have 
moved  to  Prince  Regent  Road,  Houns- 
low,  Middlesex  TW3  1NE. 
Albright  &  Wilson  have  opened  a  £2.4 
million   continuous   sulphonation  plant 
for  the  production   of  detergents  and 
toiletries  intermediates  at  St  Mihiel,  in 
north-east  Lorraine,  France. 
J.  Waterhouse  &  Co  Ltd,  Ashton  Under 
Lyne,  will  close  for  their  annual  holi- 
days from  4pm,  August  18  until  start  of 
business  August  29.  The  London  office 
at  38  Featherstone  Street,  London  EC1, 
will  be  open  for  orders  and  messages. 


APPOINTMENTS 

Jean  Sorelle  Ltd:  Mr  Naeem  Khan,  BSc, 
has  been  appointed  chief  chemist. 
Booker   McConnell:   Mr   Colin  Bayley 
has    been    appointed    public  relations 
executive. 

May  &  Baker  Ltd:  Dr  J.  A.  McFadzean 
has  been  appointed  director  of  phar- 
maceutical research  and  development. 
He  joined  May  &  Baker  in  1960. 

Jackel  &  Co  Ltd:  David  Batt  has  been 
promoted  to  marketing  manager  for 
toiletries  and  babycare  and  Tim  Straker 
has  been  appointed  brand  manager  for 
Tommee  Tippee. 


Mr  R.  Martin,  Bayer  UK  Ltd. 


Bayer  UK  Ltd:  Robert  Martin  has  been 
appointed  the  first  field  sales  manager 
of  the  recently  established  consumer 
products  division. 
Vestric  Ltd:  Mrs  R.  C.  Ward  has  been 
appointed  assistant  branch  manager  at 
Vestric's  midlands  distribution  centre, 
Kingswinsford.  She  was  branch  manager 
at  the  Bexhill  branch. 

Albright  &  Wilson  Ltd:  Mr  George  H. 
Meason  has  been  elected  chairman  of 
the  board  of  directors.  He  succeeds  Mr 
Sydney  T.  Ellis  who  has  retired  as  chair- 
man but  remains  on  the  board.  Mr 
Meason  is  an  executive  vice-president  of 
Tenneco  Inc. 

Imperial  Chemical  Industries  Ltd:  Mr 

Brian  Appleton,  at  present  a  deputy 
chairman  of  the  agricultural  division, 
has  been  appointed  a  deputy  chairman 
of  the  petrochemicals  division.  Mr  B.  T. 
Jenkins  has  also  been  appointed  a 
deputy  chairman  of  that  division  and 
Mr  G.  O.  Moyan  has  been  appointed 
a  deputy  chairman  of  the  agricultural 
division. 


COMING  EVENTS 

Sunday,  August  13 

International  Gtfts  Fair,  Olympia,  London, 
10  am  to  6  pm.  Also  open  August  14,  15,  16, 
9.30  am  to  6  pm  and  August  17,  9.30  am  to 
4.30  pm. 

Advance  information 

Packaging  in  Glass,  residential  courses,  organised 
by  Rockware  Glass  Ltd.  Wheatley  factory, 
September  7-8;  October  12-13  and  November 
23-24.  Designed  to  give  customers  a  deeper 
understanding  of  activities  and  developments  in 
glass  container  industry.  Applications  stating 
dates  to  Sally  Hale,  Rockware  Glass  Ltd, 
Riverside  House,  Riverside  Way,  Northampton. 
British  Institute  of  Regulatory  Affairs,  October  10, 
at  the  Pharmaceutical  Society,  1  Lambeth  High 
Street.  London  SE1.  "Veterinary  legislation  in 
the  UK  and  EEC". 

Effluent  and  water  treatment  exhibition  and 
convention.  Pollution  control  exhibition  and 
conference,  November  14  18,  National  Exhibition 
Centre,  Birmingham.  Further  details  from  Mr 
Howard  Phillips,  Britex  Exhibitions  Ltd,  178 
Great  Portland  Street.  London  Wi. 
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MARKET  NEWS 


Balsams  increase 

London,  August  9:  Shortage  at  origin 
raised  prices  of  Canada  and  Peru 
balsams  but  otherwise  botanicals 
were  generally  down  in  price.  These 
decreases  reflected  the  improved 
value  of  the  pound  sterling.  Also  at 
this  time  of  year,  there  is  not  much 
demand  and  dealers  are  anxious  to 
get  rid  of  stocks  which  are  attracting 
interest  charges.  This  year's  and  last 
year's  crops  have  been  good  and  this 
should  soon  be  reflected  in  the 
prices.  Black  pepper,  after  the  steep 
increase  in  price  last  year,  is  now  on 
the  way  down. 

There  were  some  increases  in 
pharmaceutical  chemicals,  including 
aluminium  chloride,  hypophosphorous 
acid,  sodium  fluoride,  and  sodium 
nitrate. 

Pharmaceutical  chemicals 

Aluminium  chloride:  Pure  50-kg  lots  £1.07  kg. 
Ammonium  acetate:  BPC  1949  crystals  £0.7378  kg 
in  50-kg  lots;  strong  solution  BPC  1953  £0.243  kg 
in  200-kg  lots. 

Ammonium  bicarbonate:  BPC  £178.35  metric  ton, 
ex-works,  in  50-kg  bags. 

Ammonium  chloride:  Pure  in  50-kg  lots  £0.2344  kg 
for  powder. 

Ammonium  tartrate:  Commercial  £1.51  kg  in  50-kg 
lots. 

Amylobarbitone:  Less  than  100-kg  lots  £12.23  kg; 
sodium  £13.47. 

Benzoic  acid:  BP  in  500-kg  lots,  £0.7426  kg. 
Biotin:  Crystals  £7.13  per  g;  £5.13  in  100-g  lots. 
Caffeine:  Anhydrous  BP  and  hydrous,  £4.86  kg  in 
100-kg  lots. 

Calamine:  BP  £618  per  1,000-kg  delivered. 
Calcium  carbonate:  BP  light  £145  metric  ton. 
Calcium  chloride:  BP  anhydrous  96/98%  £0.93  kg 
in  50-kg  lots  of  powder;  granular  £0.95;  hexahydrate 
crystals  BP  1968  £0.68. 
Calcium  gluconate:  £1,562  per  metric  ton. 
Calcium  lactate:  100-kg  lots  £1.35  kg. 
Calcium  pantothenate:  £7.70  kg  in  25-kg  lots. 
Cinchocaine:  Base   (5-kg  lots)   £77.69  kg;  hydro- 
chloride £77.45. 

Citric  acid:  BP  per  metric  ton  single  deliveries, 
granular    hydrous    £739;    anhydrous    £794;  five-ton 
contracts  £735  and  £790   respectively,  Crystalline 
£171.17  and  £170.17  respectively. 
Clioqulnol:  NF  XIV  500-kg  lots  £12.78. 
Cocaine:  Alkaloid  £575  per  kg;  hydrochloride  £525. 
Subject  to  Misuse  of  Drugs  Regulations. 
Hypophosphorous  acid:    (Per  metric  ton   in  50-kg 
lots).    Pure   50   per  cent  £389.17.   BPC    (30  per 
cent)  £305.34. 

Magnesium  dihydrogen  phosphate:  Pure  £2.08  kg 
Sodium  acid  phosphate:  BP  crystals  £1.23  kg  for 
50-kg  lots. 

Sodium  fluoride:  in  50-kg  lots  £1.73  kg. 

Sodium  nitrate:  BPC  1973  £1.02  as  to  maker  for 

50-kg  lots. 


Crude  drugs 


Aloes:  Cape  £990  ton  spot;  £950,  cif.  Curacao 
£2,280  cif. 

Balsams:  (kg)  Canada  £13  spot;  £13  cif.  Copaiba: 
£2.50  spot:  no  cif,  Peru:  £8  spot;  £8  cif.  Tolu:  £5.40 
spot. 

Benzoin:  £160  spot;  £159  cwt,  cif. 

Camphor:  Natural  powder  £5.10  kg  spot;  £5.15  cif, 

Synthetic    £1    spot    and  cif. 

Cascara:  £1,000  metric  ton  spot;  £960  cif. 

Chillies:  New  Guinea   birdseye  £2,350   metric  ton 

spot;  £1,900-£2,250  cif  as  to  date  of  shipment. 

Cinnamon:  Seychelles  bark  £470  metric  ton  spot; 

£380,  cif.  Ceylon  quills  4  o's  £0.74  lb;  featherings 

£3.05  metric  ton,  cif. 

Cloves:    Madagascar-Zanzibar   £4,300    metric  ton, 

spot;  £4,000  cif. 

Dandelion:  Spot  £1,600  metric  ton  spot;  £1,570  cif. 
Ergot:  Portuguese-Spanish  £1.70  kg  spot;  £1.65,  cif. 
Gentian:  Root  £1,570  metric  ton  spot;  £1,550  cif. 
Ginger:  Cochin  £1,050  metric  ton,  spot;  £910  cif. 
Henbane:  Niger,  £1,580  metric  ton  spot;  £1,560  cif. 
Ipecacuanha:  (kg)  Costa  Rica  £9  spot;  £8.80  cif. 
Kola  nuts:  £620  metric  ton  spot;  £570,  cif. 
Lemon  peel:  Unextracted  £1,180  metric  ton  spot; 
shipment  £1,150.  cif. 

Liquorice  root:  Russian  £360  metric  ton  spot;  £350 
cif.  Block  juice  £147  per  100  kg  spot;  spray  dried 
E1.50-E1.60  kg. 

Lobelia:  American  £1,290  metric  ton  spot;  European 
£1,220  spot. 

Lyeopodlum:  Russian  £5.20  kg.   cif.   Indian  £4.50 
Mace:  Grenada  unsorted  £2,130  ton,  fob. 
Menthol:  (kg)  Brazilian  E9.40-E9.75  spot;  E9.30-E9.60 
cif.  Chinese  £8.80  spot;  £7.60  cif. 
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Nutmeg:  (per  metric  ton)  Grenada  80's  unquoted; 

unassorted  £1,425  defectives  £1,120. 

Nux  Vomica:  No  spot;  forward  £255  metric  ton,  cif. 

Pepper:   (metric  ton)   Sarawak  black  £1,000  spot, 

£890,  cif;  white  £1,850  spot;  £1,410,  cif. 

Pimento:  Jamaican  1,120  metric  ton  spot;  £1,085, 

cif. 

Podophyllum:  Root  Chinese  £420  metric  ton,  cif; 
Indian  £830,  cif. 

Quillaia:  Spot  £1.20  kg;  £0.90,  cif. 

Rhubarb:  Chinese  rounds  60  per  cent  pinky  £3.50 

kg,  spot;  £3.25,  cif. 

Saffron:  Mancha  superior  nominal. 

Seeds:  (metric  ton).  Anise:  China  star  £975  spot; 

£760,  cif.  Caraway:  £690.  Celery:  Indian  new  crop 

£450.    Coriander:   Moroccan   £210.    Cumin:  Turkish 

£850;    Iranian    £970.    Dill:    Chinese   £210.  Fennel: 

Chinese   £240.    Fenugreek   Moroccan   £220.  Maw: 

£485.  Mustard:  English  £250-£350  spot. 

Senega:  Canadian  £12.30  kg  spot;  £12,  cif. 

Styrax:    Turkish    natural    £4.00    kg    spot,    no  cif. 

Tonquin  beans:  Para  £2.30  kg  spot;  £2.10  cif. 

Turmeric:    (metric    ton)    Madras    finger    no  firm 

quotations.  Alleppy  £1,050  metric  ton,  cif. 


Essential  and  expressed  oils 

Almond:  Sweet  in  drum  lots  £1.10  kg  duty  paid. 

Anise:  (kg)  Spot  £14.85;  shipment  £14.50  cif. 

Bay:  West   Indian  £11.20  kg,  cif. 

Bois  de  rose:  Spot  £6.70  kg:  shipment  £6.50  cif. 

Buchu:  South  African   £120  per   kg  spot;  English 

distilled  £190. 

Cade:  Spanish  £1.25  kg. 

Camphor  white:   £0.89  kg   spot;   £0.87,  cif. 

Cananga:  Indonesian  £17. 50kg  spot;  £17.20,  cif. 

Caraway:  Imported  £20  kg  spot. 

Cardamom:  Eng  I  jsh-disti  I  led  £320  kg. 

Cassia:     Spot     nominally     £36.50     kg;  shipment 

£34,  cif,  English  distilled  from  bark  £160. 


'Cedarwood:  Chinese  £1.46  kg  spot;  £1.35,  cif. 
Celery:  English  distilled  £40  kg. 
Cinnamon:  Ceylon  leaf  £3  kg  spot;  £2.80  cif. 
Citronella:  Ceylon  £1.45  kg  spot;  £1.41,  cif  Chinese 
£2.25  spot;  £2.18  cif. 

Clove:  Indonesian  leaf,  £2.45  kg  spot;  £2.35,  cif; 
English-distilled  £38. 
Coriander:  Russian  about  £20  kg. 
Eucalyptus:  Chinese  £1.87  kg  spot;  £1.80,  cif. 
Fennel:  Spanish  sweet  £10  kg  spot. 
Geranium:  (cif)  Bourbon  £45.00  kg,  Chinese  £28.00. 
Ginger:  Imported  from  £36.50  to  £75  kg  spot  as  to 
source.   English-distilled  £105. 
Lavender  spike:  £12.50  kg  cif. 
Lemon:  Sicilian  best  grades  from  £15.50  kg. 
Lemongrass:   Cochin   £5.50   kg   spot;  £4.45 
Lime:  West  Indian  £10.50  kg  spot. 
Mandarin:  £18.50  kg  spoi. 
Nutmeg:  East  Indian  £10.50  kg  spot  and  cif. 
Olive:   Spanish   £1,295   per   metric  ton  in 
drums     ex-wharf;     Mediterranean  origin 
Tunisian  not  offering. 
Orange:  Florida  £0.56  kg  spot:  £0.50,  cif.  Brazilian 
£0.47  cif,  spot. 

Origanum:  Spanish  70  per  cent  £16  kg  nominal. 
Palmarosa:  No  spot  offers;  £13.25  kg,  cif. 
Patchouli:   Indonesian  £9.50  kg,  cif. 
Pennyroyal:  From  £13  per  kg  spot. 
Pepper:  English-distilled  ex-black  £125  kg. 
Peppermint:    (kg)    Arvensis — Brazilian    £5.40  spot, 
and    cif.    Chinese    £4.20    spot    and    cif.  Piperata 
American  Far  West  about  £21  cif. 
Rosemary:  £5.60  kg  spot. 

Sandalwood:  Mysore  £79  kg  spot;   no  shipment. 
Sassafras:  Brazilian  £2  kg  spot;  £1.84  cif. 
Spearmint:  (kg)  American  Far-West  £11.50.  Chinese 
£13.25   spot;   and  cif. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


cif. 


200-kg 
£1,285; 
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Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
25  New  Street  Square,  London  EC4A  3JA. 

Telephone  01-353  3212 

Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate 

headings. 

Copy  date  12  noon  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 


Circulation  ABC  January/December  1976:  14,510 

Display/Semi  Display  £5.00  per  single  column 

centimetre,  mm  25mm.  Column  width  44mm. 

Whole  Page  £350  (275mm  -  186mm) 

Half  Page  £200  (135mm  ■  186mm) 

Quarter  Page  £110  (135mm  ■  91  mm) 

Lineage  £1.00  per  line,  minimum  5  lines  at  £5.00 

Box  Numbers  £0.50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10% 
7  insertions  or  over.  15%  on  13  insertions  or  over. 


on 


CAPACITY 
AVAILABLE 


WANTED 


FOLDING  SPECIALISTS  LTD 

offer  trade  leaflet  folding  to  the 
cosmetic  and  pharmaceutical 
trades.  Up  to  10  folds.  Smallest  fold 
14mm 

FOLDING  SPECIALISTS  LTD 
37  Tallon  Road 
Hutton  Industrial  Estate 
Brentwood.  Essex 

Telephone  Brentwood  215442  and 
227771 


PHARMACtUTICAL  ANTIQUES 

Drug  runs,  shop  interiors,  bottles,  etc. 
urgently  wanted  Kindly  contact  Robin 
Wheeler  Antiques.  Parklands.  Park 
Road.  Ashtead.  Surrey  Telephone 
Ashtead  72319 

I    A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers  clearing 

lines,  and  retailers'  stocks. 

8   Northburgh   Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:  "Salvall",  London, 

E.C.1. 


Headings 
Available 

Agencies  Wanted 
Agents  Wanted 
Appointments 
Business  Opportunities 
Business/  Property 
for  Sale  and  Auction 


Classified 
Advertisements 


Business  Property 

Wanted 
Patents 

Property  Shops  to  Let 

Services 

Shopfittings 


Situations  Vacant 

Situations  Wanted 

Stocktaking 

Tenders 

Trade  Marks 

Wanted 


Classified  advertisements  can  be  accepted  up  to  12  noon  Tuesday 
for  inclusion  in  same  week's  issue,  space  permitting  The  full  name 
and  address  of  the  advertiser,  not  necessarily  for  publication,  must 
accompany  every  advertisement  CHEMIST  AND  DRUGGIST 
reserves  the  right  to  refuse  or  revise  any  advertisement  or  to  omit  any 
portion 

Post  to  Classified  Advertisements.  Chemist  and  Druggist. 

25  New  Street  Square,  London  EC4A3JA      Telephone  01-353  3212 


AFFIX 
ST  A  M  P 
HERE 


CLASSIFIED  DEPARTMENT 
CHEMIST  AND  DRUGGIST 
25  NEW  STREET  SQUARE 
LONDON  EC4A  3JA 


Order 


Bold  Capitals 
Please 


Lineage 

£1.00  per  line, 

minimum 

5  lines  at  £5. 00. 


Display'Semi  Display 

£5.00  per  single 
column  centimetre, 
mm  25mm.  Column 
width  44mm 


Please  tick  if 
required 

Box  No 

50p  extra  YES /NO 


Heading  Required 

Date  of 

Remittance 

Insertion 

BUSINESS  FOR  SALE  PREMISES 


A  GEM 


A  small  chain  of  7  discount  health 
and  beauty  shops  around  the 
Glasgow  area  in  prime  positions  are 
for  sale 

The  public  company,  owners  of  this 
group,  wish  to  dispose  of  them  as  it 
has  not  the  experienced  senior 
management  to  run  them  and  it 
wishes  to  apply  it's  resources 
elsewhere. 

This  is  a  fine  opportunity.for  a 
company  already  established  in  this 
trade  to  expand  at  a  reasonable  price 
Apply 

WILLIAM  DUNCAN  &  CO.,  C.A. 

1 1  George  Square 
GLASGOW  G2  1EA 


OPPORTUNITIES 


PREMISES  TO  LET 

£2  per  square  foot 
in  Croydon 

2000  sq.  ft.  self  contained  suite  of 
offices  in  Croydon  High  Street 
(central  area). 

Short  term  letting — ideal  for  local 
overflow 

Contact:  Mr  R.  E.  Webb 

Tolley  Publishing  Co 
Limited 

102/104  High  Street 
Croydon,  Surrey 
CRO  IND. 

Telephone  01-686-9141 


We  wish  to  come  to  an  arrangement 
with 

SELLING 
ORGANISATION 

to  handle  our  range  of 

GALENICALS 

Interested  companies  having  good 
connections  with  Wholesalers,  Mul- 
tiples and  Hospitals 
Contact  Box  No.  2555 


AGENTS 


AGENTS  REQUIRED  in  all  areas  to  sell 
honey  to  pharmaceutical  chemists 
Write,  stating  experience  and  territory, 
to  Box  2554. 

UP-MARKET  HAND  LOTION, 
COSMETIC,  for  distribution  in  London 
and  Essex  Areas  to  retail  outlets.  Good 
commission.  Tel.  Pleaforest  Limited 
Chelmsford  53829  or  01-789  9468. 


SH0PFITTING 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  OPD. 
Tel:  01-946  2291 


AGENTS  REQUIRED  NOW 
FOR  1979  SEASON 

AGENTS  required  to  sell  nationally 
advertised  top  class  range  of  sunglasses 
(this  range  includes  the  new  Reactolite 
Rapidel  to  the  Wholesale  Trade  for  all 
parts  ot  the  country  except  the  London 
and  Scotland  areas  Good  Commission, 
please  apply  to  Mr  Dore.  CROPTICS 
LIMITED,  Cornwall  Works,  Cornwall 
Avenue.  London  N3.  Telephone  01-349 
1691 


Please  mention 
C  &  D  when  replying 
to  advertisements 


FOR  SALE 


SINGLE  EDGE  BLADES  (E.R.  TYPE)> 

Packs  of  100  £4.50  mc  VAT,  post  free. 
Free  sample  on  request.  Cheque  with 
order.  Gordon  Chemists,  2b  Crick- 
lewood  Lane,  London,  NW2.  1EX. 


JEWELLERY.  Sterling  silver  and  9cf 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,'  charms  etc.,  brought  to  your 
door  at  best  cash  prices.  Write  LloytJ 
Cole,  37  College  Avenue,  Maidenhead. 


AFRO' PRODUCTS 

English,  American  and  Caribbean  products.  We  offer  a  unique  ser- 
vice, to  the  retailer,  in  most  popular  brands  of  hair  and  skin  cosmetics. 
Johnsons.  Palmers.  St.  Clares.  Dax,  La  India,  etc.  etc 

ZEBBRA  WHOLESALERS, 
127  Stoke  Newington  High  St., 
London,  N16. 

Phone  01-249  3161,  ext.  4/5. 
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AIR  FRESHENERS 

Airwick  Air  Fresheners  are  available  from: 
Jeyes  UK  Limited,  Brunei  Way,  Thetford, 
Norfolk  IP24  1  HA.  Tel.  Thetford  4567.  Telex : 
81401. 

ANTASIL 

Stuart  Pharmaceuticals  Ltd,  Carr  House,  Carrs 
Road,  Cheadle,  Cheshire  SK8  2EG.  Tel: 
061-491  1444.  Grams:  Stuart,  Cheadle,  Che- 
ishire.  Telex:  668585. 


ASPRO  CLEAR 


Nicholas  Laboratories  Ltd.  225  Bath  Road. 
Slough,  Bucks.  Tel.  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 


ASPRO  REGULAR 


Nicholas  Laboratories  Ltd „  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  848388. 

ATHLETIC  SUPPORTS 
(BODYBELTS) 

Sallis,  E.  Ltd.,  Vernon  Works.  Baslord,  Not- 
tingham NG6  0OH.  Tel.  Nottingham  77X4  1- 
2/7X545-2. 

BABY  FEEDING  BOTTLES 

William  Freeman  &  Co.  Ltd..  Suba-Seal 
Works.  Staincross.  Barnsley.  South  Yorkshire 
Tel.  0226-84081. 

Lewis  Wooll  Griptight  Ltd  .  144  Oaklield  Rd „ 
Sellvoak.  Birmingham  B29  7 EE.  021-472 
421  1.  Telex:  33X666. 

BABY  FEEDING  PRODUCTS 

"Canon  Babysafe"  distributed  by:-  Jackel  & 
Co.  Ltd..  Kittv  Brewster  Estate.  Blvth.  North- 
umberland Tel:  Blyth  2596/7/X. 

BABY  FEEDING  REQUISITES 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works.  Staincross.  Barnsley.  South  York- 
shire. Tel:  Bamsley  84081.  Telex:  5471X6 
Canon  Babysafe.'  Jackel  &  Co.  Ltd..  Kitty 
Brewster  Estate.  Blyth,  Northumberland.  Tel: 
Blyth  2596/7/X. 

BABIES'  NAPPIES,  PANTS, 
FEEDERS 

The  Trimster  Co.  Ltd.,  Portland  Road.  Dork- 
ing. Surrey  RH4  1EW. 

BABY  PANTS 

Lewis  Wooll  Griptight  Ltd  .  144  Oaklield  Rd  . 
Sellyoak,  Birmingham  B29  7EE.  021-472 
421 1.  Telex:  33X666. 

Hellane  Manufacturing  Ltd  .  Burden  House. 
Newbridge  Street.  London  EC4  Tel:  OI-24X 
0276. 

Trimster  Co.  Ltd..  Portland  Road.  Dorking. 
Surrey.  (0306)  4970. 

BATHROOM  SCALES 

Hanco  International  Ltd..  Unit  15.  Arden  For- 
est Ind  Est,  Alcester,  Warwickshire.  Alcester 
3456. 

BATTERY  OPERATED  WALL  CLOCKS 

Hanco  International  Ltd..  Unit  1 5,  Arden  For- 
est Ind  Est.  Alcester.  Warwickshire.  Alcester 
3456. 

BOOKS  BY  JENSEN  TO  GUARD 
YOUR  MONEY 

"Buying  a  Shop  with  Notes  on  Selling"  could 
save  you  thousands.  Includes  specimen  con- 
tract, goodwill  assessment  (actors  etc.  "More 
Profit  from  your  Stock."  How  to  use  space 
profitably,  how  to  budget,  how  to  research 
your  market,  etc.  f  2. 50  each  (inc.  UK  postage) 
trom  booksellers  or  direct  trom  author,  con- 
sultant Eric  Jensen,  B  Com.  M.P.S..  39  With- 
dean  Crescent,  Brighton  BN 1  6WG.  Tel: 
(0273  )  50  1079. 

BUBBLE  BATH 

The  best  buv  at  its  price.  Andre  Philippe  Ltd., 
7  1/7  lb  Gowan  Avenue.  Fulham,  SW6  6RJ 
Tel:  2194/2397.  Cables:  Andrephil.  London. 

BURSON  HOSIERY 

Credenhill  Ltd.,  214  Queens  Road,  Beeston. 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

CAPTAIN  MOLYNEUX 

Parfums  Molyneux,  Allenby  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

CHEMIST  SUNDRIES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Bamsley,  South  York- 
shire. Tel:  Barnsley  X40X1.  Telex:  5471X6. 


CONTACT  LENSES 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RX. 
01-373  6607/9,  01-373  5000.  Telex:  919031. 

CONTACT  LENS  SOLUTIONS 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RX 
01-373  6607/9,  01-373  5000.  Telex:  919031. 
Barnes-Hind  Ltd.,  Isis  Trading  Estate,  Station 
Road,  Swindon,  Wilts  SN1  2PQ.  Tel'  0793 
26591.  Telex:  499654. 

COLOSTOMY  & 
ILEOSTOMY  APPLIANCES 

Danmed  Ltd.,  Somersham  Road,  St  Ives, 
Cambs.  Tel:  04X0-62600.  Telex:  32674. 

CONTRACEPTIVE  SHEATHS— HORI- 
ZON, CONTURE,  TAHITI,  STIMULA 

Contact  Wendy  King.  Sales  Administration 
Manager  ol  Che  faro  Proprietaries  Limited. 
Crown  1  louse.  London  Road,  Morden.  Surrey. 
Telephone:  01-542  3402. 

CONTAINERS— DISPENSING 
PLASTIC/GLASS  SAFETY  OR 
STANDARD  PACKS 

ICeebrite  Ltd..  Newgate  Street  Village, 
Herts  Cuflley  2622  (London  Code  2X4), 

COPPER  BRACELETS 

Sahona  Rheumatic  Rebel  Co.  Ltd.,  73  New 
Bond  St..  London  Wl.  01-727  4  165 

COSMETIC  PURSES  AND  HOLDALLS 

John  O'Donnell.  Box  33,  Chelmsford  CM  1 
5NH.  Tel:  Chelmstord  (0245)  561  12. 

COSMETICS  &  TOILETRIES 

F.  C.  Paton  (Southport)  Ltd.,  43a  Old  Park 
Lane.  Southport,  Mersevside.  Southport 
27717, 

COSMETIC  MANUFACTURERS 
(TANGEC) 

Wmanck  (UK)  Ltd.,  Unit  15,  Heywood  Indus- 
trial Estate.  Heywood,  Lanes.  (0706)  66201. 

COSMETICS 

Afro  Girl  Cosmetics  Ltd.,  77  Lower  Clapton 
Road.  London  E5.  01-9X5  XX19  and  01-476 
54  14 

Creme  Simon  Ltd.,  7  Lauderdale  Parade, 
Lauderdale  Road,  London  W9  1LU.  Tel- 
01-2X6  7509. 

CREAMS 

H  E  B  Pharmaceuticals  lor  dermatological 
creams  and  ointments.  J.  Waterhouse  &  Co. 
Ltd  .  6  Church  Street.  Ashton-u-Lyne,  Man- 
chester. 061-330  5667. 

CYDER  VINEGAR 

Whiteways  of  Whimple  Ltd..  (Whiteways) 
Whimple.  Exeter  EX 5  2QJ  (0404)  X22332 
Telex:  42959. 

DANDRUFF  SHAMPOO 

Statlord-Miller  Ltd..  166  Great  North  Road, 
Hatfield.  Herts..  Hatfield  63221. 

DANDRUFF  SHAMPOO 
MEDCROSS  MEDICATED 

Andre  Phillipe  Ltd.,  7l/71b  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736-2194/2397. 
Cables:  Andrephil  London 

DENTURE  CLEANERS 

Stafford-Miller  Ltd..  166  Great  North  Road. 
Hatfield.  Herts.  Hatfield  63221. 

DENTURE  FIXATIVES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatlield.  Herts.  Hatfield  63221. 
Ae/odent.'  Ayrton  Saunders  &  Co.  Ltd..  34 
Hanover  St.,  Liverpool  L69  1BL.  Tel:  051- 
709  X2X2.  Telex:  62771 1. 

DENTURE  REPAIR  UNITS 

(Laboratories)  Ltd.,  Blakesley  Lodge,  Green 
Street,  Sunbury  on  Thames,  Middlesex.  Sun- 
bury  X0303. 

DISTRIBUTORS  OF  COSMETICS  AND 
FRAGRANCES 

Germaine  Monteil  (UK)  Ltd.,  33  Old  Bond 
Street,  London  Wl.  01-629  137X.  Telex 
264320  BACLDNG. 


DISPENSING  TABLETS 


Approved  Prescription  Services  Ltd.,  PO  Box 
1  5.  Whitclitfe  Road,  Cleckheaton,  West  York- 
shire. England  BD19  3BZ  Tel:  Cleckheaton 
(0274)  X76776. 


DISPOSABLE  NAPPIES 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd.. 
Sellvoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  33X666. 

DORMEL  MINIATURE 
FEEDERS/TEATS 


United  Novelties  Ltd.,  Field  Works. 
Leagrave  Street,  Clapton  Park.  London 
E5  9QT,  01-9X5  2219. 


ELASTIC  AND  SUPPORT  HOSIERY 

Credenhill  Ltd.,  214  Queens  Road,  Beeston, 
Notts.  NG9  2DB.  Tel:  Nottingham  225913. 

ELASTIC  HOSIERY  LENTON 
PRODUCTS (SUPREME) 

Newcastle  House,  Castle  Boulevard,  Not- 
tingham NG7  1HF.  Tel:  Nottingham  45462. 

ETHICAL  MEDICINES 
(POTABA  MYOTONINE) 

Glenwood  Laboratories  Ltd.,  19  Wjncheap, 
Canterbury,  Kent.  (0227)  60139. 

EVANOL 

Benton  Beauty  Productions  Ltd..  Naseby 
House.  49  Elwood  Street,  Highbury,  London 
N5  1  EE.  Tel:  226  1984.  Cables:  Limitex,  Lon- 
don N5. 

FACECLOTHS 

John  O'Donnell.  Box  33.  Chelmstord  CM1 
5NH  Tel:  Chelmsford  (0245)  561  12. 

FASHION  JEWELLERY 

Exclusive  lines,  latest  fashions.  Jodez  (Man- 
chester) Ltd..  34  Shudehill.  Manchester  M4 
1  FY.  Tel:  061-832  6564. 


FEMINAX 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  8483XX. 

FIXTURES  AND  FITTINGS 


Fixtures  and  Fittings  for 
Dispensaries 
Complete  service  by  specialists 
Phone  Allan  Campbell 
AC  SHOPFITTERS 
34B  Jeffery  Street 
Gillingham,  Kent 
Medway  (0634)  55508 


GARDEN  PRODUCTS 

Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wemblev.  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

GEORGE'S  AMERICAN  MARVEL 
LINAMENT 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road,  Llanelli.  Dvted.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576. 

GROSS  PHARMACIST  CASH 
REGISTER 

Gross  Cash  Registers  Ltd.,  Crowhurst  Road, 
Hollingbury,  Brighton,  East  Sussex  BN  1  8AQ 
Tel:  0273  506241. 

HACTOS 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road.  Llanelli,  Dvted.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576.' 

HAIR  CARE  PRODUCTS 

Alberto-Culver  Co..  Hound  Mills  Industrial 
Estate,  Telford  Road,  Basingstoke.  Hants 
RG21  2YZ.  Tel:  0256-66808.  Telex:  X5X70X. 

HAIR  COSMETICS 

Wella  (GB)  Ltd.,  Wella  Road,  Basingstoke, 
Hampshire  RG22  4AF.  Tel:  Basingstoke 
20202.  Telex:  X5837X 

HAIR  FASHION  AIDS 

Laughton  &  Sons  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HAND  BAG  ACCESSORIES 

Laughton  &  Son  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HOMEBREWING  &  WINEMAKING 

Southampton  Homebrews  Ltd.,  Brevvmaker 
House,  12  Rochester  Street,  Northam,  South- 
ampton SOI  1QW.  Tel:  36044/5/6. 
Viking  Brews  Ltd.,  2X/29  Clive  St.,  North 
Shields,  Tyne  &  Wear.  Tel:  North  Shields 
73402. 

HOSPITAL  AND  HOME 
NURSING  REQUISITES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross.  Barnslev  Tel:  Barn- 
sley X4041.  Telex:  5471x6. 


HOT  WATER  BOTTLES 

Cannon  Rubber  Co.  Ltd.,  Ashley  Road,  Tot- 
tenham, London.  Tel:  01-X08  6261/9.  Telex: 
261906. 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross.  Barnslev.  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

INSECTICIDES 

De  Witt  International  Ltd.,  (Dethlac),  Sey- 
mour Road.  London  E10  7LX.  01-539  3334. 
Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wemblev.  Middlesex  HA9  0LX.  Tel: 
01-902  X6X6. 

INTER-DENS  STICKS 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  X4X3XX. 

INTER-DENS  TOOTHBRUSHES 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

ITALIAN  PERFUMES  (NAPOLEON) 
'DESIREE'  PERFUMES  AND 
COLOGNES 

'IN'  EAU  DE  PARFUM  AND 
ATOMISERS 

Andre  Philippe  Ltd.,  71/71b  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

KITCHEN  SCALES 

Hanco  International  Ltd.,  Unit  15.  Arden  For- 
est Ind.  Est..  Alcester,  Warwickshire,  Alcester 

3456. 


KWELLS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  84838X. 

LITESOME  SUPPORTERS 

Credenhill  Ltd.,  214  Queens  Road.  Beeston. 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

MANICURE  ACCESSORIES 

John  O'Donnell.  Box  33.  Chelmstord  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 

MANICURE  ACCESSORIES 

John  O'Donnell,  Box  33,  Chelmstord  CM1 
5NH.  Tel:  Chelmstord  (0245)  56112. 


MATEY 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

MEDICATED  TOOTHPASTE 

Stafford-Miller  Ltd..  166  Great  North  Road, 
Hatlield,  Herts.  Hatfield  63221. 

MEN'S  AFTERSHAVE  LOTION 
(MONSIEUR  PHILIPPE) 

Andre  Philippe  Ltd.,  71/71b  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London 

NATURAL  PRODUCTS  LTD. 
MANUFACTURERS  &  DISTRIBUTORS 

Natura  Products  Ltd.,  90  Belsize  Lane,  Lon- 
don NW3.  01-435  1193/4  or  01-794  2244 
(Replica  27X93). 

NEW  VAGINAL  SYRINGE 

Sattron,  5  Rowlands  Road,  Worthing,  West 
Sussex  3JJ  BN  1 1  Tel:  Worthing  (0903- 
34034). 

PERFUME  (FETE) 

Partums  Molyneux.  Allenby  House.  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

PERFUME  (VIVRE) 

Partums  Molyneux,  Allenby  House,  3  Main 
Street.  Fulford.  Yorks.  0904  29752. 

PHOTOGRAPHIC  EQUIPMENT 

Ag-fa-Gevaert  Ltd.,  Great  West  Rd.. 
Brentlord.  Middlesex  TWX  9AX  TeP  560- 
2131  (25  lines). 
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PHOTOGRAPHIC  PROCESSORS 

Tynecolour  Ltd.,  Western  Approach.  South 
Shields.  Tyne  &  Wear.  Tel:  0632  56391  1. 

PHOTOGRAPHIC  PROCESSING 
COLOUR—  B/W 


SHOPFITTING 


RAPIDFOTO  LABS 

24-hr.  London  pick-up.  Same  day  mail 
service  return.  93  Crawford  St..  London 
Wl.  Tel:  01-723  601  1. 


PHOTOGRAPHIC  WHOLESALERS 

Tynecolour  Ltd..  Western  Approach.  South 
Shields.  Tyne  &  Wear.  Tel:  0632  563911, 

POLLEN  TABLETS 


jj^pollenaps 

Approved  Prescription  Services  Ltd., 
P.O.  Box  15.  Whitclitte  Road.  Cleck- 
heaton.  West  Yorkshire.  England  BD19 
3BZ.  Tel:  Cleckheaton  (0274)  876776. 


POWDER  COMPACTS 

Laughton  &  Sons  Ltd.,  Warstock  Road,  Bir- 
mingham BI4  4RT,  021-474  5201 

PRICE  MARKING 

Dymo  Ltd..  Retail  Svstems  Division,  Victoria 
Road.  Feltham.  Middlesex.  01-890  1388. 
Telex:  21204 

PRICE  TICKETS,  LABELS  AND 
POSTERS 

Falconcraft  (Aluminium )  Ltd..  Hainault  Road. 
Romford,  Essex.  Tel:  Romlord  24621. 

RADOX  BATH  SALTS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

RADOX  HERBAL  BATH 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

RADOX  SHOWERFRESH 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  848388. 

RENNIE 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 

RODENTICIDES 

Rentokil  Ltd.  (Alphakil,  Rodine,  Biotrol) 
Products  Division  Felcourt.  East  Grinstead, 
Sussex.  East  Grinstead  23661. 
Sorex  (London)  Ltd..  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel. 
01-992  8686. 

RUBBER  STAMPS 

Mark  C.  Brown  &  Son  Ltd.,  P.O.  Box  69 
4  Baker  Street,  Hull.  Tel:  0482  23464. 

SUNGLASSES 


Sale  Optical  Company.  Normanhurst. 
195  Brooklands  Road.  Sale,  Cheshire. 


SURGICAL  DRESSING 

Adhesive  Fabrics  (Manchester)  Ltd., 
Washington  Mill,  1  York  Street,  Manchester 
Ml  7DC.  Tel:  061-273  5285. 

SHOPFITTINGS  AND 
EQUIPMENT 

Falconcraft  (Aluminium)  Ltd.,  Hainault  Road, 
Romlord.  Essex.  Tel:  Romlord  24261. 


ALPLAN 
SHOPFITTING  LTD. 

Alplan  House,  Cavalier  Road 
Heathfield,  Newton  Abbot 

Devon  TQ12  6TG 
Tel.  Bovey  Tracey  (0626) 

832059  —  3  lines 
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Modular  units  with  complete 
shopfitting  services.  NPU-NPA 
recommended  (tor  15  years). 
Coloured  brochure  from: 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herts.  HP4  1EG.  Tel:  5417/9 


E.  Plan  Ltd..  E  Plan  Estate,  New  Road, 
Newhaven  B.N9  OHE. 

SHOP  FITTINGS  AND 
SELFSELECTION  SYSTEMS 

Modern  Merchandising  Services  Ltd.,  P.O. 
Box  17,  Vicarage  St.,  Oldbury.  Warley,  West 
Midlands.  B68  8HG.  Tel:  No.  021- 
552-2696/7. 

SHOPKIT 


SHOPKIT 

The  world's  first  D.I  Y.  professional  shop- 
fitting  system  Free  installation  offer  Most 
shopfitters  would  charge  you  over  £3.000 
for  a  complete  refit  —  the  SHOPKIT  Price 
woula  only  be  in  the  region  of  C1,600  So. 
apart  from  saving  you  £1,400,  we  will 
deliver  and  install  your  SHOPKIT  free  if 
your  order  exceeds  this  amount 

Details  from: 

SHOPKIT 

50  Ivatt  Way 
Peterborough  PE3  7PN 
Tel:  Peterborough  0733  265263 
Manchester  061-228  2561 

London  01-653  6653 
Birmingham  021-643  4636 


SILICONE  COATED  FOLEY 
CATHETER 

Warne  Surgical  Products  Ltd..  South  Way. 
Ando\er.  Hampshire  SP10  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SKIN  ADHESIVES 

Warne  Surgical  Products  Ltd..  South  Way, 
Andover.  Hampshire  SP10  5GB.  Tel 
Andover  4261.  Telex:  47236. 

SOAP  AND  PERFUME 
MANUFACTURERS 

Creme  Simon  Ltd..  7  Lauderdale  Rd.,  London 
W9  1LU.  Tel:  01-286  7509. 

SOOTHERS 

Lewis  Woolf  Gnptight  Ltd.,  144  Oakfield  Rd., 
Sellvoak  Birmingham  B29  7EE.  Tel:  021-472 
421 1.  Telex:  338666. 

William  Freeman  &  Co.  Ltd..  Suba-Seal 
Works,  Staincross,  Bamsley,  South  Yorkshire. 
Tel:  0226  8408  1 

SUPPORT  HOSIERY 

LENTON  PRODUCTS  (SUPREME).  New- 
castle House,  Castle  Boulevard,  Nottingham 
NG7  1HF.  Tel:  Nottingham  45462. 

SURGICAL  DRESSINGS 

Adhesive  Fabrics  (Manchester)  Ltd., 
Washington  Mill.  1  York  Street  (off  Charles 
St.).  Manchester  M 1  7DE.  Tel:  06 1  -273  5285. 

"SPECIALIST"  CONTACT  LENS 
SOLUTION  WHOLESALERS 
1-1000  BOTTLES 

Hillyard  Contact  Lens  Supplies,  55  Barton 
Road.  Water  Eaton  Estate,  Milton  Keynes. 
Bucks.  (0908)  74537. 

SWIM  CAPS 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works.  Staincross,  Barnslev.  South  York- 
shire. Tel:  Bamsley  84081.  Telex:  547186. 

TAMPONS 


Tampax  Ltd.,  Dunsbury  Way,  Havant 
P09  5DG.  Hampshire.  Havant.  Tep 
474141. 


TEATS 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd., 
Sellvoak  Birmingham  B29  7EE.  Tel:  021-472 
421 1.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works.  Staincross,  Bamsley.  South  Yorkshire. 
Tel:  0226  84081. 

TINOL  TEETHING  SYRUP 

Chemist  Supplies.  103  Charlestown  Road 
East.  Woodsmoor.  Stockport.  Cheshire.  Tel: 
061-483  7630. 

TOILET  BAGS 

John  O'Donnell.  Box  33,  Chelmsford  CM1 
5NH.  Telephone:  Chelmsford  (0245)  56112. 

TONIC  WINE 

Whitewavs  of  Whimple  Ltd.,  (Whiteways) 
Whimple,  Exeter  EX5  20J  Tel:  (0404) 
822332.  Telex:  42959. 

TOOTHBRUSHES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield.  Herts.  Hatfield  63221. 

TRANSLET  ROYAL  COLOSTOMY  SET 

Searle  Medical,  P.O.  Box  88,  High  Wycombe 
Bucks  HP12  3RE  Tel:  High  Wvcombe 
446551.  Telex:  837555. 

TRANSLET  OSTOMY  DEODORANT 

Searle  Medical,  P.O.  Box  88,  High  Wycombe 
Bucks,  HP12  3RE.  Tel:  High  Wvcombe 
446551.  Telex:  837555. 

TRANSLET  KARAYA  GUM  FOR 
OSTOMISTS 

Searle  Medical.  P.O.  Box  88,  High  Wvcombe. 
Bucks  HP12  3RE.  lei:  High  Wycombe 
446551.  Telex:  837555. 

TRAVEL  SICKNESS  REMEDIES 

Staltord-Miller  Ltd..  166  Great  North  Road, 
Hatlield,  Herts.  Tel:  Hatfield  63221. 

TRUGEL 


UVISTAT 


W.  B  Pharmaceuticals,  P.O.  Box  23 
Bracknell,  Berkshire.  Tel:  Bracknell 
50222.  Telex:  847634. 


UROLOGICAL  FOLEYS 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover.  Hampshire  SP10  5GB.  Tel- 
Andover  4261.  Telex:  47236. 

WATER  PIK 


Teledyne  Water  Pik  (UK)  Heathrow 
House,  Bath  Road,  Cranford.  Hounslow 
Tel:  01-897  2501. 


WHIRLING  SPRAYS 

Saffron.  5  Rowlands  Road.  Worthing,  West 
Sussex  3JJ  BN11  Tel:  Worthing  (0903- 
34034). 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross.  Barnsley.  South  Yorkshire. 
Tel:  Bamsley,  84081.  Telex:  547186. 

WHISTLING  POPS 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  848388. 

WHOLESALERS 

M.  Baum.  Wholesale  Chemists  Ltd.,  Monk- 
wearmouth.  Sunderland.  Tel:  Sunderland 
71081. 


M6 

CASH  &  CARRY 

(T.  BRYANT  &  SON  LTD.) 

OLD  BOSTON  TRADING  ESTATE 
PENNY  LANE,  HAYDOCK 

Telephone: 
Ashton  in  Makerfield  76644 

Service  to  the  Independent  Trader 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough.  Bucks.  Tel:  —  Slough  23971 .  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 


"Medicines  Act  1968 

Part  III  and  Poisons 

Act  1972  Implementation" 


Copies  of  the  above  supplement,  included  with  the 
1978  edition  of  Chemist  &  Druggist  Directory,  are 
available  separately,  price  £1 .00  (p  and  p  1 0p  extra). 


Orders  to: 

Benn  Publications  Ltd, 
Sovereign  Way, 
Tonbridge, 
Kent  TN9  1 R W. 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd.,  London  N15.  Printed  by  Riverside  Press  Ltd.,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD.,  25  New  Street  Square,  London 
EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  24/17/16s. 


SUBLAMIN 

For  the  fast  effective  treatment  of  Athletes  Foot, 
Dhobi  Itch  and  other  fungal  diseases  of  the  skin. 

Widely  used  and  recommended  by  top  sportsmen,  this  clear, 
stainfree  self  drying  liquid  is  now  available  for  sale  through  Phar- 
macy in  attractive  display  cartons  comprising  one  dozen  bottles. 

Please  contact  direct: 

Wyngood  (Birmingham)  Ltd 

Wyngood  House,  1206  Stratford  Road 
Hall  Green,  Birmingham  B28  8HN 

*Regd.  Trade  Mark  Tel:  021-777  2238 
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continental  style  shopfittings  designed  for  todays  Pharmacy 
plus  full  service  —  complete  installations 
olney  bros  ltd   jado  house,  northbridge  road, 
jesw  berkhamsted.  herts  hp4  leg 
9Ul     free  colour  brochure  04427-5417/9 


SPECIFY  FCL  URINE 
DRAINAGE  BAGS.... 


_  Made  to  the  highest 
^^/medicalstandards  J  J 

0^£omp£mtive  prices/!  L 

Speciarbujk^urchase  i 
rates  negotiable    /  ) 

Ring>0DAY  for  details 
^p£p*e  FCL  range 


FCL  Medical  Supplies  Limited 

Crockford  Lane,  Ch  inert  am.  Basingstoke,  Hampshire. 
Tel:  0256  52121  (10  lines)  24  hour  answering  service 


L3I 


Announcement  by 

International  Laboratories  Ltd. 

The  RO.M.  List  Transitional  Exemption 
Period  ends  on  AUGUST  10  th.  1978. 

^  All  our  packs  already  conform  to  the  regulations. 

^  All  our  products, including  DO  DO  and  Migraleve, 
may  still  be  sold  over  the  counter  as  before. 

^  Our  products  are=  MIGRALEVE,  MUCRON  Tablets, 
MUCRON  Liquid,  DODO,  CRAMPEX,  RESPATON. 
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"Sell  the 
toothpaste  that's 
N°1  on  taste 


now  on  bonus  from 
your  wholesaler!" 


Contact  your  usual 
wholesaler  right  away,  or 
ask  your  Parke-Davis 
representative  about  a 
transfer  order. 

PARKE-DAVIS 

Parke-Davis.  Pontypool.  Gwent 

•Trademark  6449 UK 78 


X 
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